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For	your	Google	Workspace	subscription,	you	can	choose	between	2	payment	plans.	You’re	billed	monthly	for	each	user	account.	You	can	add	or	remove	user	accounts	at	any	time.	You	pay	only	for	the	accounts	that	you	have	during	a	month.	You	cancel	your	subscription	at	any	time	without	penalty.	For	details,	go	to	Flexible	Plan.	You	commit	to
purchasing	the	subscription	for	one	or	multiple	years.	Your	price	depends	on	the	number	of	user	licenses	you	purchase.	You	can	purchase	more	licenses	if	your	team	grows	and	your	price	goes	up.	You	can	reduce	licenses	only	when	renewing	your	plan	at	the	end	of	the	contract.	If	you	cancel	your	subscription	before	the	renewal	date,	you’re	charged
for	the	remaining	balance	of	your	contract	and	no	refunds	are	issued.	We	recommend	this	plan	for	organizations	with	a	constant	or	growing	workforce.	For	details,	go	to	Annual/Fixed-Term	Plan.	Payment	plan	pricing			Flexible	Plan	Annual/Fixed-Term	Plan	Commitment	None	1	year	or	more	of	service	for	licenses	purchased	at	the	start	of	the	contract.
To	choose	a	multi-year	plan,	contact	a	Google	Sales	representative.	Billing	cycle	Monthly	Monthly	or	yearly	Monthly	payment	Business	Starter:	$8.40	USD	per	user	Business	Standard:	$16.80	USD	per	user	Business	Plus:	$26.40	USD	per	user	Business	Starter:	$7	USD	per	user	Business	Standard:	$14	USD	per	user	Business	Plus:	$22	USD	per	user
Yearly	payment	Not	available	Business	Starter:	$84	USD	per	user	Business	Standard:	$168	USD	per	user	Business	Plus:	$264	USD	per	user	Yearly	total	Business	Starter:	$100.80	USD	per	user	Business	Standard:	$201.60	USD	per	user	Business	Plus:	$316.80	USD	per	user	Business	Starter:	$84	USD	per	user	Business	Standard:	$168	USD	per	user
Business	Plus:	$264	USD	per	user	Add	users	At	any	time	for	an	additional	monthly	cost	At	any	time	for	an	additional	monthly	cost	Remove	users	At	any	time	(reduces	monthly	cost)	Only	when	you	renew	the	contract.	Until	then,	you	pay	for	all	purchased	licenses.	Cancel	service	At	any	time	without	a	penalty	Must	pay	full	commitment	(even	if	you
cancel	early).	Annual	Plan	payment	options	vary	depending	on	your	region,	your	subscription	type,	and	how	you	purchased	your	subscription.	Payment	plan	FAQ	Expand	section		|		Collapse	all	&	go	to	top	What’s	the	pricing	in	other	currencies?	Standard	rates	for	Business	subscriptions	are	shown	here.	Enterprise	edition	and	other	Google	Workspace
product	pricing	is	available	through	Google	sales	and	resellers.	Google	occasionally	offers	country-based	discounts	for	new	customers.	View	pricing	details	for	your	country	on	the	Google	Workspace	pricing	page.	Business	Starter			Flexible	Plan	(per	month)	Annual	Plan	(per	month)	Contract	None	1	year	Price	per	user	USD	$8.40	$7.00	EUR	€8.10
€6.80	GBP	£7	£5.90	JPY	¥950*	¥800*			*exclusive	of	10%	JCT,	which	is	added	to	the	price	AUD	A$11.80	A$9.90	CAD	C$11.00	C$9.20	INR	Rs650	Rs540	MXN	Mex$168	Mex$140	BRL	R$49	R$40.90	TRY	₺85.4	₺71.2	DKK	kr.62.5	kr52.1	SEK	91.7kr	76.5kr	NZD	$12.60	$10.5	PLN	37.8zł	31.5zł	SGD	$11.2	$9.4	HKD	HK$65.8	HK$54.9	MYR	RM35	RM29.2
THB	325฿	275฿	COP	Col$35000	Col$29200	CLP	CLP$7700	CLP$6500	PEN	S/.33.6	S/.28	CZK	197.4Kč	164.5Kč	ILS	29.40	24.50	NOK	kr82.6	kr68.9	CHF	fr.8.4	fr.7	Learn	more	about	Business	Starter.	Business	Standard			Flexible	Plan	(per	month)	Annual	Plan	(per	month)	Contract	None	1	year	Price	per	user	USD	$16.80	$14	EUR1	€16.20	€13.60	GBP
£14	£11.80	JPY	¥1900*	¥1600*			*exclusive	of	10%	JCT,	which	is	added	to	the	price	AUD	A$23.6	A$19.8	CAD	C$22	C$18.40	INR	Rs1300	Rs1080	MXN	Mex$336	Mex$280	BRL	R$98	R$81.8	TRY	₺170.8	₺142.4	DKK	kr.125	kr104.2	SEK	183.4kr	153kr	NZD	$25.2	$21	PLN	75.6zł	63zł	SGD	$22.4	$18.8	HKD	HK$131.6	HK$109.8	MYR	RM70	RM58.4	THB
650฿	550฿	COP	Col$70000	Col$58400	CLP	CLP$15400	CLP$13000	PEN	S/.67.2	S/.56	KRW	22600	19000	EGP	316.4	263.8	CZK	394.8Kč	329Kč	ILS	58.80	49.00	NOK	kr165.2	kr137.8	CHF	fr.16.80	fr.14	Learn	more	about	Business	Standard.	Business	Plus			Flexible	Plan	(per	month)	Annual	Plan	(per	month)	Contract	None	1	year	Price	per	user	USD
$26.40	$22.00	EUR	€25.30	€21.10	GBP	£22	£18.40	JPY	¥3000*	¥2500*			*exclusive	of	10%	JCT,	which	is	added	to	the	price	AUD	A$37	A$30.9	CAD	C$34.40	C$28.70	INR	Rs2050	Rs1700	MXN	Mex$528	Mex$440	BRL	R$154	R$128.4	TRY	₺268.40	₺223.7	DKK	kr.196.3	kr163.6	SEK	288.2kr	240.2kr	NZD	$39.60	$33.00	PLN	118.8zł	99zł	SGD	$35.2
$29.4	HKD	HK$206.8	HK$172.4	MYR	RM110	RM91.7	THB	1000฿	850฿	COP	Col$109000	Col$90900	CLP	CLP$24200	CLP$20200	PEN	S/.105.6	S/.88	KRW	35400	29500	EGP	491.4	409.5	CZK	620.4Kč	517Kč	ILS	91.00	75.90	NOK	kr259.6	kr216.4	CHF	fr.26.4	fr.22	Learn	more	about	Business	Plus.	Which	payment	plan	should	I	choose?	The	plan	that’s
right	for	your	organization	depends	on	the	size	and	variability	of	your	work	force	and	your	plan	preferences:	Annual/Fixed-Term	Plan—You	commit	to	paying	for	one	year	or	more	of	service	for	a	set	number	of	user	licenses.	Removing	users—With	the	Annual/Fixed-Term	Plan,	you	commit	to	paying	for	a	minimum	number	of	user	licenses,	for	the	length
of	your	contract.	You	can't	reduce	the	number	of	licenses	until	it's	time	to	renew	the	contract.	With	the	Flexible	Plan,	you	can	remove	user	accounts	at	any	time	and	your	next	monthly	payment	will	decrease	accordingly.	The	Flexible	Plan	might	be	best	if	you	have	a	variable	workforce.	For	example,	businesses	that	provide	vacation	services	might
double	in	size	during	the	summer	months.	A	Flexible	Plan	allows	these	companies	to	provide	temporary	employees	with	Google	Workspace	and	only	pay	for	the	service	while	it’s	used.	User	accounts	can	then	be	deleted	when	employees	leave	at	the	end	of	the	summer.	The	Annual/Fixed-Term	Plan	might	be	best	if	you	have	a	larger	workforce	and	your
team	is	generally	growing	in	size.	You	can	add	licenses	as	your	workforce	grows.	The	Annual/Fixed-Term	Plan	offers	the	lowest	per	user	per	month	price	compared	to	the	Flexible	Plan.	Can	I	switch	payment	plans	later?	You	can	switch	from	the	Annual/Fixed-Term	to	the	Flexible	Plan	during	your	free	trial	or	when	you	renew	your	subscription.	Flexible
to	Annual/Fixed-Term	Plan	You	can	switch	from	the	Flexible	Plan	to	the	Annual/Fixed-Term	Plan	anytime	in	the	Admin	console.	When	you	switch,	you	must	make	an	annual	upfront	payment.	For	details,	go	to	Manage	your	payment	plan	&	renewal.	Related	topic	Assign,	remove,	and	reassign	licenses	If	you	have	a	personal	Gmail	address	and	don’t	need
to	own	a	domain,	sign	up	with	your	existing	Google	Account.	Google	Workspace	Individual	offers	features	to	help	small	business	owners	be	more	productive.	Designed	for	one-person	businesses	and	"solopreneurs”	using	a	personal	account	domain,	such	as	gmail.com,	hotmail.com,	or	yahoo.com.	Learn	more	&	sign	up	Business	and	Enterprise	editions
If	you	have	multiple	users,	sign	up	for	a	Business	or	Enterprise	edition.	You	can	sign	up	for	a	Business	edition	with	just	your	personal	Gmail	address	(ends	in	@gmail.com)	or	a	business	email	address	(ends	in	@company.com),	or	verify	your	domain	to	get	more	features.	You	must	have	a	verified	domain	to	sign	up	for	an	Enterprise	edition.	For	a
complete	set	of	office	productivity	apps,	choose	from	one	of	the	following	Google	Workspace	editions:	COMPARE	FEATURES	If	you	sign	up	with	Gmail	or	a	business	email,	you	get:	Up	to	300	users	Business	editions	of	online	documents,	Drive	storage,	Calendar,	Meet	video	conferencing,	and	other	office	apps	Gemini	AI	assistant	in	Gmail	and	the
ability	to	chat	with	AI	in	the	Gemini	app	Video	meetings	with	up	to	100	people	If	you	own	or	purchase	a	domain,	you	also	get:	Custom	email	address	for	your	business	Business	editions	of	Gmail,	Calendar,	and	additional	Google	services	Administrative	controls	over	mobile	devices	Learn	more	&	sign	up		See	pricing	If	you	sign	up	with	Gmail	or	a
business	email,	you	get	everything	in	Business	Starter	plus:	Up	to	300	users	2	TB	cloud	storage	added	for	each	user	Gemini	AI	assistant	in	multiple	apps,	plus	the	ability	to	create	a	team	of	AI	experts	and	interact	with	the	AI	research	assistant	Video	meetings	with	up	to	150	people	The	ability	to	record	meetings	and	save	them	to	Drive	Shared	team
drives	(business	email	signups	only)	Company	search	across	Google	Workspace	services	(business	email	signups	only)	If	you	own	or	purchase	a	domain,	you	also	get:	Google	Cloud	Search	for	internal	search	and	assist	Data	protection	insights	report	The	ability	to	set	up	appointment	schedules	Learn	more	&	sign	up		See	pricing	If	you	sign	up	with
Gmail	or	a	business	email,	you	get	everything	in	Business	Standard	plus:	Up	to	300	users	5	TB	cloud	storage	added	for	each	user	Video	meetings	with	up	to	500	people	Premium	analytics,	security	controls,	and	email	encryption	(business	email	signups	only)	Automated	mobile	device	controls	and	tracking	(business	email	signups	only)	If	you	own	or
purchase	a	domain,	you	also	get:	Data	retention	and	eDiscovery	with	Google	Vault	The	ability	to	set	session	length	for	Google	services	Enterprise	device	management	The	ability	to	allow	users	to	share	working	location	Learn	more	&	sign	up		See	pricing	To	learn	about	our	Enterprise	editions,	contact	sales.	Editions	for	qualifying	organizations	Get
Google	Workspace	collaborative	apps,	such	as	Gmail	and	Google	Meet,	Drive,	and	Chat,	as	well	as	security	and	administrative	controls.		Option	1:	Use	Frontline	Starter	for	unlimited	users	with	5	GB	of	storage	per	user	Drive	storage	and	online	collaboration	with	Gmail	and	Google	Docs,	Sheets,	and	Slides	Secure,	reliable	video	conferencing	from
anywhere	Simple,	efficient	chat	collaboration	in	groups	or	one-on-one	Easy	meeting	and	event	scheduling	Advanced	security	controls,	including	mobile	management,	log	events,	and	data-protection	insights	Option	2:	Upgrade	to	Frontline	Standard	&	get	additional	business	features	Data	retention	and	eDiscovery	with	Google	Vault	Enterprise	security,
application	management,	and	automated	device	management	Option	3:	Upgrade	to	Frontline	Plus	&	get	AI	features	useful	to	frontline	workers	and	the	most	advanced	security	and	compliance	controls	Helpful	Gemini	AI	features	in	Gmail,	Chat,	and	Meet	Enterprise	data	regions,	client-side	encryption	(CSE),	and	Access	Transparency,	along	with	other
security	and	compliance	controls	on	par	with	Enterprise	Plus	Learn	about	our	Frontline	editions	or	contact	sales.	Education	and	nonprofit	organizations	may	be	eligible	for	one	of	our	special	editions,	which	provide	features	of	Google	Workspace	for	free	or	at	a	discounted	rate.	Learn	about	Google	Workspace	for	Government	or	contact	sales.
Alternative	packages	Here	are	some	options	if	you	don't	need	all	Google	Workspace	services,	such	as	Gmail.	If	you	need	Gmail,	consider	one	of	the	above	Google	Workspace	editions,	instead.	Essentials	editions	do	not	include	Gmail.	If	you	already	have	an	Essentials	edition	and	now	need	Gmail,	you	need	to	upgrade	to	a	Business	edition.		Get	Google
Workspace	user	and	admin	features	for	Google	Meet,	Drive,	and	Chat,	without	the	cost	of	services	you	might	not	need,	like	Gmail.		Option	1:	Use	Essentials	Starter	edition	at	no	cost	with	a	team	of	up	to	100	users	Drive	storage	and	online	collaboration	with	Docs,	Sheets,	and	Slides	Secure,	reliable	video	conferencing	from	anywhere	Simple,	efficient
chat	collaboration	with	groups	or	one-on-one	Easy	meeting	and	event	scheduling	Works	with	your	existing	email	solution	No	domain	verification	necessary	Learn	more	&	sign	up	Option	2:	Upgrade	to	a	paid	edition	of	Essentials	to	get	additional	business	features	for	your	domain	Additional	Drive	storage	per	user,	pooled	across	your	organization
Advanced	features	for	Drive,	Meet,	Chat,	and	other	services	Mobile	device	management	Policy	controls	for	app	features,	such	as	document	sharing	Access	to	Google	Workspace	support	If	you	own	or	purchase	a	domain:	Administrative	control	over	user	profiles	Additional	security	options	across	your	organization's	domains,	such	as	admin-managed	2-
Step	Verification	and	password	monitoring	and	enforcement	Delegated	admin	access	based	on	role	Option	to	switch	later	to	another	Enterprise	edition	Learn	more	&	sign	up	Alternatively,	you	can	buy	a	paid	edition	of	Essentials	through	a	Google	Sales	representative	or	local	reseller.		Available	standalone	Enterprise	search	across	Google	Workspace
data	and	your	third-party	systems	User	identity	management	with	Cloud	Identity	Google	services	including	Directory,	Google	Sites,	and	more	Learn	more			Available	standalone	Collaborative	data	science	and	machine	learning	model	development	Access	to	powerful	GPUs	and	more	memory	Administrative	control	over	user	access	to	the	service	Learn
more			Google	Workspace	add-ons	You	can	purchase	the	following	features	and	functionality	as	add-ons	to	your	Google	Workspace	edition:	To	use	an	add-on,	your	organization’s	Google	Workspace	subscription	must	be	active.	SearchClear	searchClose	searchGoogle	appsMain	menu	If	your	browser	is	supported,	Gmail	automatically	opens	to	the	most
recent	version	with	the	latest	features	and	security	updates.	Learn	how	to	use	supported	browsers	for	Gmail.	Tip:	You	can	also	use	the	latest	version	of	Gmail	with	screen	readers.	Learn	how	to	fix	issues	when	Gmail	doesn't	load	If	Gmail	won’t	load,	check	your	browser,	internet	connection,	or	device	for	issues.	Check	your	browser	Use	a	supported
browser.	Most	browsers	support	Gmail.	If	you	have	trouble	using	your	browser	with	Gmail:	Update	your	browser	version	to	the	latest	version.	Try	another	browser.	Check	your	browser	extensions	or	applications.	Some	extensions	or	add-ons	on	your	browser	or	applications	on	your	computer	may	cause	Gmail	to	not	work.	Turn	off	extensions	and
uninstall	applications	one	by	one.	Then,	open	Gmail	again	to	check	if	that	solves	the	problem.	If	available,	try	using	your	browser’s	incognito	or	private	browsing	mode.	Clear	your	browser's	cache	and	cookies,	then	open	Gmail	again.	Check	your	internet	connection	Restart	your	device.	Turn	off	your	Wi-Fi	or	mobile	data	connection,	then	turn	it	back
on	again.	Tip:	For	Wi-Fi,	if	Gmail	still	does	not	load,	restart	your	router.	Check	your	router's	manual	for	instructions	on	how	to	restart	it.	Connect	to	another	network.	If	you	still	have	connectivity	issues	after	you	complete	these	steps,	contact	your	service	provider	or	your	Wi-FI	network	host.	Try	another	device	Gmail	may	not	load	in	browsers	on	older
devices.	Try	using	another	device	to	check	if	Gmail	loads	correctly.	If	you	still	can’t	get	Gmail	to	load	in	your	browser,	you	can:	Related	resources	Gmail	won’t	load	Supported	browsers	Clear	cache	&	cookies	Post	to	the	help	community	Get	answers	from	community	members	If	you're	a	retailer,	you	can	use	Performance	Max	campaigns	with	a	Google
Merchant	Center	feed	or	Standard	Shopping	campaigns	to	promote	your	online	and	local	inventory,	boost	traffic	to	your	website	or	local	store,	and	find	better	qualified	leads.	To	get	started,	you'll	send	us	your	product	data	with	Merchant	Center	and	create	a	campaign	in	Google	Ads.	Then,	we'll	use	your	campaign	and	product	data	to	create	ads	on
Google	and	in	other	placements	around	the	web,	depending	on	the	campaign	type.	Shopping	ads	are	one	type	of	ad	that	can	be	created	from	your	product	data.	In	contrast	to	a	text	ad,	which	displays	text	only,	Shopping	ads	show	users	a	photo	of	your	product,	plus	a	title,	price,	store	name,	and	more.	These	ads	give	users	a	strong	sense	of	the	product
you're	selling	before	they	click	the	ad,	which	gives	you	more	qualified	leads.	Shopping	ads	use	your	existing	Merchant	Center	product	data	(not	keywords)	to	decide	how	and	where	to	show	your	ads.	The	product	data	you	submit	through	Merchant	Center	contains	details	about	the	products	you	sell.	We'll	use	these	details	when	we	match	a	user's
search	to	your	ads,	making	sure	to	show	the	most	relevant	products.	You	manage	your	Shopping	ads	in	Google	Ads	using	Shopping	or	Performance	Max	campaigns,	a	simple	and	flexible	way	to	organize	and	promote	your	Merchant	Center	product	inventory	within	Google	Ads.	Learn	more	About	what	makes	up	a	Shopping	Ad.	Performance	Max	is	a
goal-based	campaign	type	that	helps	you	find	more	customers	and	meet	your	goals.	To	do	this,	Performance	Max	looks	at	campaign	inputs,	such	as	your	budget	and	your	product	feed	and	then	optimizes	performance	based	on	those	inputs.	To	enhance	your	Shopping	Ads	with	local	inventory,	you	can	set	up	Local	Inventory	Ads.	Benefits	over	other	ad
formats	Better	qualified	leads:	As	a	merchant,	you	can	increase	the	quality	of	your	leads	by	featuring	product	information	directly	in	your	ads	to	help	users	make	informed	purchase	decisions.	This	makes	users	more	likely	to	complete	a	purchase	on	your	site.	For	example,	when	Sally	does	a	Google	search	for	"fish	bowl,"	she	might	see	Shopping	ads
from	merchants	selling	fish	bowls.	She	can	tell	which	fish	bowl	fits	her	taste	just	by	looking	at	the	picture.	She	can	also	quickly	see	whether	the	fish	bowl	fits	her	budget	by	looking	at	the	price.	This	means	that	by	the	time	Sally	clicks	on	the	ad,	she	has	a	good	sense	of	the	product	and	its	cost,	which	puts	her	further	down	the	purchasing	funnel
compared	to	the	average	web	user.	Easy	retail-centric	campaign	management:	Instead	of	keywords,	Shopping	ads	use	the	product	attributes	you	defined	in	your	Merchant	Center	data	feed	to	show	your	ads	in	relevant	searches.	Browse	your	product	inventory	directly	in	Google	Ads	and	create	product	groups	for	the	items	you	want	to	bid	on.	Broader
presence:	More	than	one	of	your	Shopping	ads	can	appear	for	a	given	user	search	and,	if	relevant,	a	Shopping	ad	and	a	text	ad	can	also	appear	at	the	same	time.	This	means	your	reach	with	users	for	a	single	search	could	double.	Powerful	reporting	and	competitive	data:	See	how	your	products	are	performing	at	any	level	of	detail	you	want.	For
example,	you	can	see	how	many	clicks	a	particular	brand	of	high-heeled	shoes	got	just	by	filtering	your	products	view—no	new	product	groups	needed.	Use	benchmarking	data	to	get	insights	into	your	competitive	landscape.	Identify	growth	opportunities	with	impression	share	data	and	the	Bid	Simulator	tool.	Access	to	new	inventory:	In	addition	to	all
of	the	benefits	above,	with	Performance	Max,	you’ll	also	gain	access	to	new	inventory	and	AI-driven	insights.	Performance	Max	ads	are	eligible	to	serve	on	YouTube,	Display,	Search,	Demand	Gen,	Gmail,	and	Maps.	Overall,	Performance	Max	helps	to	unlock	new	audiences	across	all	Google	channels	and	networks.	How	Performance	Max	campaigns
differ	from	Standard	Shopping	campaigns			Performance	Max	campaigns	Standard	Shopping	campaigns	Where	your	ads	appear	Access	most	Google	Ads	channels,	including:	The	Shopping	tab	Google	Search,	next	to	search	results	(separate	from	text	ads)	Google	Search	text	ads	Google	Images	Google	display	network	YouTube	Gmail	Demand	Gen
Maps	(via	Local	Inventory	Ads)	Automatically	access	new	inventory	and	formats	as	they	become	available	without	having	to	set	up	any	new	campaigns.	Access	selected	Google	Ads	channels:	The	Shopping	tab	Google	Search,	next	to	search	results	(separate	from	text	ads)	Google	Images	Google	Search	Partner	websites	(if	your	campaign	is	set	to
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people	through	doctrine	of	change.	By	Style	Reporter	Jan.	12,	2025	Zimbabwe	is	entering	a	new	era	—	one	defined	not	by	energy	shortages	and	load-shedding,	but	by	renewable	ambition,	strategic	investment,	and	transformative	development.	The	vision	is	clear:	By	2035,	we	aim	to	build	a	US$16	billion	renewable	energy	sector,	unlocking	hundreds	of
thousands	of	jobs,	powering	communities,	and	asserting	our	leadership	in	Africa’s	clean	energy	transition.	This	vision	is	not	a	fantasy.	It	is	rooted	in	data,	in	tangible	progress,	and	in	the	firm	belief	that	sustainable	energy	is	the	backbone	of	inclusive	economic	growth.	I	have	seen	firsth	and	both	in	rural	communities	and	in	global	investment	forums,
how	energy	access	changes	lives.	It	is	not	just	about	electricity	—	it’s	about	education,	healthcare,	entrepreneurship	and	dignity.	From	crisis	to	catalyst:	Why	renewable	energy	is	our	future	For	decades,	Zimbabwe’s	power	sector	has	been	characterised	by	undercapacity,	aging	infrastructure,	over-reliance	on	hydro	sources	vulnerable	to	climate
change	and	a	centralised	grid	unable	to	meet	national	demand.	These	challenges	have	not	only	slowed	economic	growth,	but	also	deepened	inequality	between	urban	and	rural	populations.	However,	as	I	have	written	in	previous	articles	—	such	as	Solar	Power:	Panacea	to	Local	Energy	Woes	and	Decentralisation	of	the	Grid	is	Key	to	Ensuring	Energy
Efficiency	—	this	crisis	has	become	a	catalyst	for	innovation.	In	fact,	it	has	become	our	call	to	action.	Instead	of	fixing	a	failing	system,	we	now	have	a	unique	opportunity	to	build	something	new:	A	decentralised,	climate-resilient,	and	investor-attractive	renewable	energy	ecosystem.	And	this	time,	we	must	design	it	not	just	for	today’s	needs,	but	for
future	generations.	Zimbabwe	enjoys	more	than	300	days	of	sunshine	each	year.	We	are	blessed	with	vast	stretches	of	underutilised	land,	a	youthful	population	hungry	for	opportunity,	and	growing	international	investor	interest	—	as	I	witnessed	during	my	recent	investment-seeking	mission	to	India.	What	we	need	now	is	to	turn	these	dormant	assets
into	dynamic	infrastructure.	US$16	billion:	More	than	a	number	—	a	roadmap	The	US$16	billion	target	is	not	arbitrary.	It	is	a	strategic	figure	derived	from	detailed	needs	assessments,	investment	models,	and	sectoral	analysis.	It	reflects	the	capital	required	across	four	key	pillars:	Solar	energy	(utility	&	decentralised	projects)	Solar	energy	will	be	the
bedrock	of	our	renewable	transition.	Our	aim	is	to	install	at	least	5,000	MW	of	solar	capacity	by	2035	—	a	mix	of	large-scale	utility	farms,	decentralised	mini-grids	and	off-grid	home	solar	systems.	These	projects	will	not	only	meet	domestic	peak	demand	but	also	create	excess	capacity	for	export	across	the	Southern	African	Power	Pool.	Imagine
villages	that	were	once	in	darkness	now	becoming	net	exporters	of	energy.	That	is	the	power	of	solar.	While	solar	will	dominate,	we	cannot	afford	to	ignore	the	value	of	diversity.	Wind	energy,	particularly	in	the	Eastern	Highlands,	and	micro-hydro	projects	along	perennial	rivers	can	provide	complementary	sources	of	power.	These	resources	will
increase	system	reliability,	especially	during	cloudy	or	dry	seasons,	and	ensure	a	balanced	energy	mix.	Battery	storage	and	smart	grids	A	future	powered	by	renewables	requires	more	than	generation	—	it	requires	modern	infrastructure	to	store	and	distribute	energy	efficiently.	This	includes	lithium-ion	battery	systems,	pumped	hydro	storage,	and	the
development	of	smart	grids	that	can	handle	decentralized	inputs,	predict	consumption	trends,	and	support	peer-to-peer	energy	trading.	I	often	tell	stakeholders:	If	solar	is	the	heart	of	our	energy	system,	then	storage	and	smart	grids	are	the	veins	and	arteries.	Manufacturing	and	workforce	development	To	reduce	our	dependency	on	imported
components	and	create	local	value,	we	must	invest	in	domestic	manufacturing	—	from	solar	panel	assembly	plants	to	inverter	repair	workshops	and	battery	recycling	centers.	Equally	important	is	workforce	development.	We’ll	need	thousands	of	trained	professionals:	Solar	technicians,	grid	engineers,	battery	experts,	and	clean	energy	financiers.	Our
education	system	must	evolve	to	meet	this	demand	—	and	I	believe	it	can.	The	role	of	policy,	private	sector	and	citizens	To	reach	US$16	billion	in	renewable	investments,	ambition	alone	is	not	enough	—	we	need	alignment	across	all	stakeholders.	Government:	Clear	and	consistent	policy	Policy	clarity	is	the	foundation.	The	government	must	offer	long-
term	incentives	such	as	feed-in	tariffs,	tax	breaks,	land	allocation	for	energy	projects,	and	streamlined	licensing.	Predictability	is	what	attracts	investors	—	and	I’ve	said	this	repeatedly	in	my	article	Investors	needed	to	build	modern	energy	infrastructure	in	Zimbabwe.	Private	sector:	Leadership	and	collaboration	The	private	sector	must	lead	through
innovation,	co-financing,	and	forming	strategic	consortia.	We	must	move	past	a	competitive	mindset	and	embrace	collaboration.	There	is	enough	sunlight	—	and	opportunity	—	for	everyone.	Local	energy	firms	must	work	together	to	build	large-scale,	bankable	projects	that	can	attract	global	financing	and	technical	partnerships.	*Dr	Engineer	Edzai
Kachirekwa	is	the		CEO,	of	Power	Giants	Private	Limited.	He	is	an	energy	systems	expert	&	advocate	for	decentralised	renewable	solutions	in	Africa.	He	can	be	reached	on	[email	protected]	Citizens:	Participation	and	ownership	Citizens	must	not	be	passive	consumers.	They	must	be	co-owners	and	co-creators	of	the	energy	revolution.	In	“Citizen
Inclusivity	in	Renewable	Power	Generation,”	I	emphasized	that	community-led	solar	farms,	women-led	energy	co-ops,	and	school-based	installations	are	critical	to	long-term	sustainability.	When	people	take	ownership,	they	defend	and	maintain	infrastructure.	When	they	benefit	directly,	they	become	ambassadors	for	change.	Green	Jobs,	youth
inclusion	and	export	potential	A	$16	billion	renewable	sector	will	generate	over	250,000	green	jobs	across	the	value	chain	—	from	installation	to	research,	legal	advisory	to	hardware	maintenance.	This	is	not	just	economic	growth	—	it’s	generational	transformation.	We	must	intentionally	include	youth	through	technical	training,	entrepreneurship
incubation,	and	mentorship.	By	2035,	we	should	see	Zimbabwean	graduates	becoming	global	experts	in	renewable	systems.	With	enough	capacity,	Zimbabwe	could	also	become	a	regional	exporter	of	clean	energy	—	earning	foreign	currency,	enhancing	regional	influence,	and	helping	our	neighbors	meet	their	own	climate	goals.	Strategic	partnerships
and	global	alignment	Zimbabwe’s	energy	vision	aligns	with	Africa’s	Agenda	2063,	the	Paris	Agreement,	and	the	United	Nations	Sustainable	Development	Goals,	especially	SDG	7:	Affordable	and	Clean	Energy.	To	realise	it,	we	must	deepen	partnerships	with:	-	Indian	and	Chinese	solar	manufacturers		-	Climate	finance	institutions	and	multilateral
banks		-	Diaspora	investors	ready	to	bring	home	expertise	and	capital		We	must	also	actively	learn	from	countries	like	Kenya,	Morocco,	and	Vietnam	—	nations	that	have	overcome	similar	challenges	through	bold	policy,	grassroots	participation,	and	international	cooperation.	Final	thoughts:	Building	a	legacy	of	light	This	journey	is	not	just	about	power
—	it’s	about	prosperity,	pride,	and	possibility.	No	student	in	Zimbabwe	should	have	to	study	by	candlelight.	No	rural	clinic	should	operate	without	refrigeration.	No	entrepreneur	should	be	forced	to	shut	down	because	of	power	cuts.	We	are	standing	at	the	edge	of	a	historic	opportunity.	Let	us	rise	above	hesitation,	policy	inertia,	and	outdated
mindsets.	The	sun	shines	for	free	—	and	so	does	our	potential.	By	2035,	Zimbabwe	can	be	a	beacon	of	clean,	inclusive	energy	in	Africa	and	beyond.	Let’s	not	dream	it.	Let’s	build	it.	Related	Topics	Zimbabwe	Africa	To	help	protect	you	from	abuse,	we	sometimes	ask	you	to	prove	you’re	not	a	robot	before	you	can	create	or	sign	in	to	your	account.	This
extra	confirmation	by	phone	helps	keep	spammers	from	abusing	our	systems.	Tip:	To	verify	your	account,	you	need	a	mobile	device.	Cost	of	text	or	voice	verification	The	cost	of	your	text	or	voice	messages	varies	which	depends	on	your	plan	and	provider,	but	will	likely	be	your	standard	text	message	and	call	charges.	When	you	choose	the	voice	call
option,	you	can	also	use	your	home	phone	numbers.	For	more	details,	contact	your	mobile	phone	provider.	Fix	verification	issues	Didn't	receive	the	text	message	If	you	live	in	a	densely	populated	area	or	if	your	carrier's	infrastructure	isn't	well	maintained,	text	message	delivery	can	be	delayed.	If	you've	waited	more	than	a	few	minutes	and	still	haven't
received	our	text	message,	try	the	voice	call	option.	"This	phone	number	cannot	be	used	for	verification"	If	you	find	this	error	message,	you	have	to	use	a	different	number.	To	protect	you	from	abuse,	we	limit	the	number	of	accounts	each	phone	number	can	create.	You	can	use	a	family	member	or	friend's	phone	number	instead.	It	may	also	help	if	you
attempt	to	use	a	number	from	a	different	phone	carrier.	"This	phone	number	has	been	used	too	many	times	for	verification"	If	you	find	this	error	message,	you	have	to	use	a	different	number.	To	protect	you	from	abuse,	we	limit	the	number	of	times	a	phone	number	can	be	used	for	verification.	You	can	use	a	family	member	or	friend's	phone	number
instead.
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