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Running	a	salon	smoothly	goes	beyond	just	offering	exceptional	services.	Establishing	clear	salon	policies	is	key	to	ensuring	a	seamless	experience	for	both	clients	and	staff.	From	booking	nuances	to	tipping	etiquette,	our	guide	outlines	eight	essential	rules	every	salon	should	implement	for	hassle-free	operations.	Dive	in	to	discover	how	these
guidelines	can	transform	your	salon's	day-to-day	interactions.Want	to	dominate	the	beauty	industry?	Grab	our	beauty	salon	business	plan	to	unlock	a	powerful	strategy	that	transforms	your	dream	salon	into	a	thriving	reality.	Download	now	—	take	the	first	step!Why	salon	policies	matterEstablishing	clear	salon	policies	is	like	creating	a	roadmap	for
smooth	operations	and	satisfied	clients.	They	form	the	backbone	of	a	salon's	daily	workflow,	guiding	both	clients	and	staff	through	a	well-organized	experience.Take,	for	example,	a	cancellation	policy.	When	clients	understand	the	consequences	of	a	no-show,	they	are	more	likely	to	inform	you	in	advance,	opening	up	opportunities	for	other	clients.	This
policy	isn't	just	a	rule;	it's	a	courtesy	that	benefits	all	parties	involved.Moreover,	salon	rules	for	clients	extend	beyond	scheduling.	Consider	age	restrictions,	pet	policies,	or	health	disclosures.	These	guidelines	ensure	a	safe,	comfortable	environment	for	all	clients,	reflecting	a	salon's	commitment	to	client	care	and	safety.Each	policy	you	implement
paves	the	way	for	a	more	efficient	and	enjoyable	salon	experience.	As	we	delve	deeper	into	specific	rules	like	confidentiality,	pricing,	and	tipping	guidelines,	you'll	see	how	each	policy	plays	a	crucial	role	in	harmonizing	the	salon	atmosphere.	Stay	tuned	as	we	explore	these	pillars	of	salon	etiquette	that	can	transform	your	salon's	day-to-day
operations.Deep	dive	into	salon	rules	for	clientsNow	that	we've	established	the	significance	of	having	salon	policies,	it's	time	to	delve	into	the	specifics.	In	this	section,	we'll	explore	the	eight	essential	rules	every	salon	should	have	in	place.	These	guidelines	are	not	just	about	maintaining	order;	they're	the	building	blocks	of	a	smooth,	enjoyable	salon
experience	for	both	clients	and	staff.From	managing	bookings	and	handling	cancellations	to	setting	clear	expectations	on	tipping,	we'll	cover	all	the	bases.	Get	ready	to	enrich	your	knowledge	and	elevate	your	salon's	client	experience!You're	on	the	right	track!	Find	out	even	more	expert	advice	in	our	new	article.	Read	now1.	No-shows,	late
cancellations	and	tardinessIn	the	sphere	of	salon	policies	for	clients,	managing	time	effectively	through	clear	rules	is	essential.	Here's	how	to	streamline	no-shows,	late	cancellations,	and	tardiness:No-shows:	combat	this	issue	with	advance	reminders	and	a	booking	deposit	policy.	This	approach	not	only	minimizes	revenue	loss	but	also	respects	the
time	of	other	clients	who	could	fill	these	slots.Late	cancellations:	implement	a	24-hour	cancellation	notice.	Clearly	communicating	this	policy	at	the	time	of	booking	and	through	reminders	ensures	better	schedule	management	and	respects	both	the	staff's	time	and	other	clients'	opportunities.Tardiness:	allow	a	15-minute	grace	period	for	late	arrivals.
If	a	client	is	later	than	this,	rescheduling	their	appointment	helps	maintain	the	day’s	flow	and	honors	the	time	of	other	clients.Adhering	to	these	beauty	salon	rules	for	clients	creates	a	respectful	and	efficient	environment.	Each	rule,	though	simple,	plays	a	vital	role	in	ensuring	the	smooth	operation	of	your	salon.	By	setting	these	clear	guidelines,	you
encourage	a	culture	of	punctuality	and	consideration,	essential	for	a	successful	salon	experience.2.	Age	restrictionsWhen	it	comes	to	salon	rules,	implementing	age	restrictions	is	a	crucial	aspect.	This	policy	is	not	about	excluding	certain	age	groups	but	ensuring	the	safety	and	comfort	of	all	clients.Age	restrictions	help	in	creating	an	atmosphere
suitable	for	the	services	offered.	For	example,	certain	treatments	might	not	be	appropriate	or	safe	for	younger	children.	By	setting	a	minimum	age	for	services	or	unsupervised	visits,	salons	can	maintain	a	professional	and	serene	environment.	This	consideration	is	especially	important	in	spaces	like	nail	salons,	where	equipment	and	products	used
could	be	hazardous	to	younger	children.How	to	implement:Set	a	clear	minimum	age	for	services	or	unaccompanied	visits.Display	this	policy	on	your	website	and	in	your	salon.Mention	the	policy	during	booking	to	manage	expectations.Remember,	age	restrictions	are	not	just	rules;	they're	a	testament	to	your	salon's	dedication	to	providing	a	tailored
and	secure	experience	for	every	client,	regardless	of	age.3.	PetsIncorporating	a	pet	policy	is	an	integral	part	of	nail	salon	policy.	While	pets	are	beloved	companions,	their	presence	in	a	salon	environment	needs	careful	consideration	due	to	hygiene	and	allergy	concerns.A	clear	policy	on	pets	ensures	the	comfort	and	safety	of	all	clients.	While	service
animals	should	always	be	welcomed,	it's	important	to	set	guidelines	for	pets.	This	might	include	restrictions	on	certain	types	of	animals	or	specific	areas	where	they	are	allowed.	Ensuring	that	your	salon	remains	a	hygienic,	allergy-friendly	space	is	paramount	for	client	health	and	comfort.Communication	of	this	policy	should	be	upfront	and	clear.
Displaying	your	pet	policy	on	your	website	and	in	the	salon,	and	mentioning	it	during	booking,	helps	set	the	right	expectations.	This	approach	prevents	any	potential	discomfort	or	issues	on	the	day	of	the	appointment,	ensuring	a	smooth	experience	for	all	clients.By	introducing	these	salon	rules	for	customers,	you	create	a	space	that	is	respectful	and
considerate	of	all	clients'	needs,	ensuring	a	pleasant	and	safe	salon	experience	for	everyone.4.	Honesty	about	health	problemsIn	the	realm	of	salon	rules	for	clients,	encouraging	clients	to	disclose	health-related	information	is	vital.	This	transparency	is	key	to	ensuring	not	only	the	safety	of	the	client	but	also	the	effectiveness	of	salon	treatments.Firstly,
client	safety	is	paramount.	Clients	may	have	specific	conditions	or	allergies	that	could	adversely	react	with	certain	salon	products	or	treatments.	Secondly,	the	success	of	treatments	is	significantly	enhanced	when	the	salon	is	aware	of	a	client's	health	background.	Knowledge	of	such	details	allows	for	the	customization	of	services,	which	not	only
ensures	the	safety	of	the	treatment	but	also	maximizes	client	satisfaction.Some	tips:Create	an	atmosphere	of	trust	and	non-judgment,	encouraging	clients	to	be	open.Assure	clients	of	strict	confidentiality	regarding	their	health	information.Integrate	health	questions	into	client	intake	forms,	covering	aspects	like	allergies,	medication,	and	relevant
medical	history.Clearly	explain	to	clients	why	health	information	is	essential,	emphasizing	that	it's	for	their	own	safety	and	the	best	possible	service.Include	examples	in	your	policy	documents	or	intake	forms	to	guide	clients	about	the	type	of	information	needed.By	focusing	on	these	areas,	salons	can	reinforce	the	credibility	and	importance	of	sharing
health	information,	making	it	a	standard	practice	for	the	well-being	of	all.	This	approach	not	only	aligns	with	salon	rules	for	clients	but	also	builds	a	foundation	of	trust	and	personalized	care.5.	ConfidentialityThe	importance	of	confidentiality	in	salon	settings	extends	to	two	crucial	areas.	First	is	the	aspect	of	building	trust	with	clients.	It	is	essential	for
clients	to	feel	confident	that	their	personal	information,	shared	during	their	interactions	with	the	salon,	remains	secure	and	private.	This	trust	forms	the	backbone	of	a	strong	client-salon	relationship.Secondly,	maintaining	confidentiality	reflects	on	the	salon's	professional	integrity.	Upholding	strict	privacy	standards	is	not	just	about	adhering	to
policies;	it's	a	clear	indication	of	an	ethical	and	professional	business	approach.	Both	of	these	factors	—	are	interlinked	and	pivotal	in	establishing	and	maintaining	a	reputable	and	client-centric	salon	business.Steps	to	ensure	confidentiality:Train	staff	on	the	importance	of	client	privacy.Securely	manage	client	records	and	personal	data.Communicate
your	confidentiality	policies	clearly	to	clients.By	focusing	on	these	aspects,	salons	not	only	adhere	to	salon	rules	for	customers	but	also	demonstrate	a	commitment	to	client	care	and	ethical	business	practices.	Sharing	health	information	and	ensuring	confidentiality	are	not	just	procedural	steps;	they	are	fundamental	to	creating	a	trustworthy	and	safe
salon	environment.6.	Right	to	refuse	serviceIn	any	salon,	creating	a	safe	and	welcoming	environment	for	both	clients	and	staff	is	paramount.	That's	why	it's	crucial	to	have	a	clear	'Right	to	refuse	service'	policy.	This	isn't	about	turning	away	business;	it's	about	ensuring	that	every	interaction	in	your	salon	is	respectful	and	adheres	to	professional
standards.Why	might	service	be	refused?	It	could	be	for	various	reasons:	a	client	exhibiting	inappropriate	behavior,	being	excessively	late,	showing	signs	of	a	contagious	condition	that	could	put	others	at	risk.It's	not	just	about	the	physical	health	of	your	clients	and	team;	mental	well-being	is	equally	important.	If	a	client's	behavior	is	causing	distress
to	staff	or	other	customers,	it's	within	your	rights	to	politely	decline	service.Transparency	is	key.	Make	sure	your	policy	is	communicated	clearly	at	the	time	of	booking	and	displayed	in	your	salon.	It	should	outline	the	grounds	on	which	service	can	be	refused	and	the	process	followed	in	such	situations.	Remember,	this	hair	or	nail	salon	policy	isn't	just
for	protection—it's	a	commitment	to	maintaining	a	positive,	respectful	atmosphere	for	everyone.Dive	into	the	world	of	automated	orders	and	seamless	warehouse	accounting.	Embrace	the	future	today!Try	Suplery7.	Payment	and	refundLet's	talk	about	something	that's	often	a	bit	awkward:	money.	Specifically,	your	salon's	payment	and	refund	policies.
This	is	about	setting	clear	expectations,	so	there	are	no	surprises	for	you	or	your	clients.First,	be	upfront	about	your	pricing.	Whether	it's	on	your	website,	in	a	brochure,	or	displayed	in	your	salon,	ensure	that	your	clients	know	what	they're	paying	for.	Include	details	about	deposits	for	bookings,	if	applicable.	This	clarity	helps	build	trust	and	prevents
misunderstandings.	Now,	refunds.	They	can	be	tricky,	but	having	straightforward	rules	for	clients	in	a	salon	helps.	Define	the	circumstances	under	which	a	refund	is	possible.	Is	it	if	a	client	is	dissatisfied	with	a	service,	or	only	in	cases	of	a	service	mishap?	Clarify	the	time	frame	for	requesting	a	refund	and	the	process	for	doing	so.Remember,	your
policies	should	balance	fairness	to	your	clients	with	protecting	your	business.	If	a	client	feels	understood	and	respected,	even	a	refund	situation	can	turn	into	a	positive	experience,	fostering	loyalty	and	trust.8.	Tipping	guidelinesTipping	can	be	a	delicate	subject.	While	it's	a	common	practice	in	the	beauty	industry,	it's	often	surrounded	by	uncertainty.
Clear	tipping	salon	policies	can	help	ease	this	uncertainty	for	your	clients.Firstly,	communicate	that	while	tips	are	appreciated,	they	are	not	mandatory.	This	reassures	clients	that	the	quality	of	service	they	receive	isn't	contingent	on	a	tip.	But	for	those	who	do	wish	to	tip,	provide	some	guidance.	Suggesting	a	typical	percentage	range	can	be	helpful,
but	emphasize	that	the	amount	should	always	align	with	their	comfort	and	satisfaction	level.Consider	the	convenience	factor.	Offering	multiple	tipping	options,	such	as	cash	or	card,	can	make	the	process	smoother	for	clients.	Also,	make	sure	your	staff	is	trained	to	handle	tipping	situations	gracefully,	whether	they're	receiving	a	generous	tip	or	none
at	all.Incorporating	these	rules	for	clients	in	a	salon	not	only	helps	clients	navigate	tipping	etiquette	but	also	demonstrates	your	commitment	to	transparency	and	client	comfort.In	сonclusionThere	you	have	it—eight	essential	salon	policies,	from	booking	to	tipping.	Remember,	these	guidelines	aren't	just	rules;	they're	stepping	stones	to	a	harmonious
salon	experience	for	everyone	involved.	By	embracing	these	policies,	you're	not	only	enhancing	your	salon's	professionalism	but	also	nurturing	a	culture	of	respect	and	understanding.	So,	implement	these	tips	with	confidence,	knowing	you're	creating	an	environment	where	both	your	staff	and	clients	can	thrive.	Here's	to	a	smoother,	more	enjoyable
salon	journey	for	all!Examples	of	salon	policies	include	cancellation	and	no-show	policies,	late	arrival	guidelines,	age	restrictions	for	clients,	pet	policies,	and	guidelines	for	handling	health	information	and	confidentiality.How	do	I	create	a	salon	policy?To	create	a	salon	policy,	start	by	identifying	the	needs	and	challenges	of	your	salon.	Draft	clear,
concise	rules	that	address	these	areas,	and	ensure	they	are	legally	compliant.	Communicate	these	policies	effectively	to	both	staff	and	clients.What	is	the	late	arrival	policy	for	salons?The	late	arrival	policy	for	salons	typically	states	that	clients	arriving	late	may	have	their	service	time	shortened	or	may	need	to	reschedule,	often	including	a	potential
fee	for	late	arrivals.	Updated	onSeptember	26,	2023All	content	presented	here	and	elsewhere	is	solely	intended	for	informational	purposes	only.	The	reader	is	required	to	seek	professional	counsel	before	beginning	any	legal	or	financial	endeavor.Running	a	successful	salon	business	requires	a	lot	of	planning	and	organization,	including	establishing
salon	policies	for	clients.	Clear	policies	and	procedures	help	create	a	safe	and	orderly	environment	for	both	salon	staff	and	clients,	streamline	operations,	and	improve	customer	service.	Having	a	well-defined	and	clearly	communicated	set	of	beauty	salon	policies	can	help	set	expectations,	protect	employees	and	customers,	and	ensure	all	legal
requirements	are	met.	This	article	provides	a	comprehensive	guide	to	developing	and	implementing	effective	beauty	salon	policies	for	clients.Salon	policies	ensure	that	staff	and	customers	understand	the	rules	of	your	business.	You	may	want	policies	that	discuss	payment,	booking,	late	fees,	deposits,	and	more.	Look	to	other	salons	and	through	free
templates	to	get	an	idea	of	what	to	include	in	your	policies.	What	Are	Salon	Policies	and	Why	Do	You	Need	Them?You	may	be	wondering	why	salon	policies	are	so	important	for	your	business.	The	answer	is	simple:	salon	policies	help	ensure	that	you,	your	employees,	and	your	clients	have	a	safe,	comfortable	and	enjoyable	experience	every	time	they
visit	your	salon.Salon	policies	provide	guidelines	for	appropriate	behavior	and	expectations	for	both	employees	and	clients.	For	example,	salon	policies	might	specify	what	clothing	is	allowed	in	the	salon,	set	limits	on	cell	phone	use,	or	designate	specific	areas	where	hair	styling	can	take	place.	These	rules	help	create	a	space	that	is	both	professional
and	relaxing.Salon	policies	also	help	to	ensure	that	you’re	providing	the	best	possible	service	to	your	clients.	Your	policies	can	set	out	how	appointments	should	be	booked	and	how	payment	should	be	handled.	For	example,	you	might	specify	how	far	in	advance	clients	should	book	appointments	or	what	forms	of	payment	you	accept.	By	having	a	clear
policy	in	place,	you	can	ensure	that	your	clients,	and	in	turn,	your	employees,	will	have	a	smooth	and	enjoyable	experience.	How	to	Write	Salon	Rules	and	Policies	for	Your	Clients?Establishing	salon	rules	and	policies	for	clients	is	an	important	part	of	owning	and	running	a	successful	beauty	salon.	Clear	rules	and	policies	help	to	ensure	that	your	salon
runs	smoothly,	and	that	your	clients’	experience	is	as	positive	as	possible.	Here	are	the	types	of	policies	you	should	create.	No-Show	and	Cancellation	PolicyWhen	writing	a	no-show	and	cancellation	policy	for	your	salon,	it’s	important	to	set	expectations	for	your	clients	upfront.	Make	sure	to	explain	that	any	missed	appointments	need	to	be	canceled
at	least	24	hours	in	advance	(or	whatever	your	standard	is),	and	that	clients	who	don’t	show	up	at	all	with	no	prior	notice	may	be	charged	a	fee.	Booking	PolicyYour	booking	policy	should	explain	how	clients	can	book	appointments,	including	any	online	or	phone	booking	options	available.	Additionally,	state	the	duration	of	each	appointment,	including
setup	and	wrap-up	time.	Late	PolicyYour	late	policy	should	set	clear	expectations	for	late	arrivals,	and	explain	what	will	happen	if	a	client	arrives	after	their	scheduled	appointment	time.	It’s	important	to	include	information	about	how	late	arrivals	may	impact	the	length	of	their	service,	and	if	the	salon	reserves	the	right	to	reschedule	their
appointment.Payment	PolicyState	your	accepted	forms	of	payment	and	any	payment	policies,	such	as	whether	you	require	a	deposit	in	advance.	Additionally,	make	sure	to	include	information	about	any	applicable	taxes	and	tips.Pricing	PolicyTo	ensure	that	clients	are	aware	of	the	pricing	structure	for	services,	a	pricing	policy	should	be	established.
This	policy	should	clearly	address	any	applicable	fees,	discounts,	or	loyalty	rewards	that	are	offered	by	the	salon.Refund	PolicyClearly	outline	your	refund	policy,	including	any	conditions	or	restrictions	that	may	apply.	For	example,	clarify	that	you	only	provide	refunds	in	certain	circumstances,	such	as	if	a	service	was	not	performed	correctly	or	if	the
client	is	unsatisfied	with	their	end	result.Deposit	PolicyIf	you	require	a	deposit	for	certain	services,	this	should	be	clearly	stated	in	your	policy.	Make	sure	to	include	the	amount	of	the	deposit,	as	well	as	any	information	about	when	and	how	it	must	be	paid	(i.e.	how	long	in	advance).	Gift	Card/Gratuity	PolicyIt	is	essential	to	specify	a	gratuity	policy	in
your	salon	policy	to	ensure	that	all	clients	understand	what	payment	methods	are	accepted	and	how	tips	should	be	handled.	Note	if	you	require	tips	and	even	explain	what’s	an	acceptable	tip	in	the	industry.	Privacy	PolicyThis	policy	should	include	details	of	how	any	information	collected	from	clients	will	be	used	in	your	salon	policy.	This	will	help
ensure	that	clients	are	aware	of	how	their	personal	information	will	be	handled	and	stored.	If	you	store	client	info	on	a	POS	system,	you’ll	want	to	note	that,	for	example.	Age	RestrictionsIf	you	have	age	restrictions	for	the	services	offered	in	your	salon,	it’s	important	to	include	this	in	your	salon	policy.	This	can	help	protect	both	your	employees	and
clients	from	any	potential	legal	issues.	Cell	Phone	RulesHaving	a	policy	on	the	use	of	mobile	phones	in	the	beauty	salon	is	a	great	way	to	ensure	that	clients	are	not	distracted	while	receiving	their	treatments.	Maybe	clients	can	text,	but	cannot	answer	calls	while	waiting	or	receiving	styling.	With	the	rise	of	TikTok	and	other	social	media	platforms,	it’s
also	a	good	idea	to	have	a	policy	about	filming	videos.	Do	you	want	clients	to	be	able	to	film	their	services?	Do	you	want	to	be	the	one	that	does	that?	Will	you	leave	it	up	to	the	individual	stylist?Pets	PolicyIf	you	allow	pets	in	your	beauty	salon,	it’s	important	to	include	a	policy	in	your	salon	policy	specifying	the	types	of	animals	allowed,	as	well	as	any
other	restrictions.	Also,	consider	service	animals	and	the	local	and	state	laws	regarding	animals	in	commercial	spaces.	Eating	and	Drinking	PolicyIf	you	wish	to	allow	clients	to	eat	and	drink	in	the	beauty	salon,	make	sure	to	include	details	of	the	types	of	food	and	beverages	allowed	in	your	salon	policy.	This	can	ensure	that	the	salon	remains	clean	and
tidy.	Health	History/Illness	PolicyHaving	a	policy	in	place	to	protect	the	health	and	safety	of	your	staff	and	clients	is	important.	This	policy	should	include	information	on	any	health	and	safety	standards	that	must	be	met,	such	as	ensuring	clients	disclose	any	medical	history	(that	may	affect	the	services	they’re	getting)	or	illness	(like	a	cold,	the	flu,	or
even	COVID)	prior	to	their	appointment.Personal	Hygiene	PoliciesYour	salon	policies	should	also	address	the	need	for	clients	to	follow	basic	personal	hygiene	standards.	For	example,	the	policy	could	include	things	such	as	you	won’t	cut	or	style	anyone’s	hair	that	has	lice.	While	this	may	seem	like	an	over-the-top	policy	to	include,	it’s	still
important.	Safety	PolicyTo	ensure	the	safety	of	both	clients	and	staff,	a	safety	policy	should	be	established.	This	should	include	information	on	the	types	of	products	and	tools	used	in	the	salon	and	any	safety	measures	that	are	in	place.	Additionally,	many	businesses	include	in	a	safety	policy	that	no	guns,	knives,	or	weapons	of	any	kind	are	allowed	in
the	business.	Right	to	Refuse	PolicyYou	may	want	to	have	a	policy	in	place	that	allows	your	salon	to	refuse	services	in	certain	situations.	This	could	include	refusing	to	provide	services	to	clients	who	are	under	the	influence	of	alcohol	or	drugs	or	who	exhibit	violent	or	aggressive	behavior.Helpful	Tools	to	Help	You	Create	and	Update	Salon	PoliciesAs
the	owner	or	manager	of	a	beauty	salon,	creating,	implementing,	and	updating	your	salon’s	policies	can	often	be	a	daunting	task.	Fortunately,	there	are	many	helpful	tools	available	to	make	this	process	easier.Digital	organization.	Digital	organization	can	be	a	great	way	to	keep	your	policies	updated,	organized,	and	easily	accessible	to	your	clients.
Consider	using	a	document	management	system	such	as	Google	Drive	or	Dropbox	so	that	policies	can	be	shared	securely.	This	also	makes	them	easier	to	find	and	update	as	necessary.	Customer	service	platforms.	Using	a	platform	such	as	Zoho	is	a	great	way	to	automate	customer	service.	This	can	be	a	useful	tool	for	handling	customer	inquiries,	and
reiterating	your	customer	policies.	Communication	tool.	A	communication	tool	such	as	Slack	is	a	great	way	to	stay	on	top	of	any	appointment	cancellations	or	changes.	It	also	allows	you	to	quickly	communicate	with	your	team	and	ensure	that	everyone	is	aware	of	any	changes	in	policy	or	procedure.	How	to	Communicate	Your	Policies	to	Customers?In
order	to	ensure	that	your	beauty	salon	policies	are	properly	communicated	to	clients,	you	need	to	consider	the	various	methods	of	communication	you	can	use.	Below	are	a	few	ideas	for	how	to	communicate	your	policies	to	customers:Display	in	the	salon.	Posting	a	copy	of	your	policies	in	the	salon	is	an	effective	way	to	communicate	with	current	and
potential	customers.	You	can	place	the	policies	in	a	visible	location,	such	as	near	the	front	desk	or	inside	a	brochure	folder.Add	it	to	your	salon	website.	Adding	a	section	to	your	salon's	website	dedicated	to	your	policies	can	help	customers	easily	locate	this	information.	You	may	also	want	to	consider	incorporating	a	link	to	your	policies	in	the	footer	of
your	website,	so	it	is	immediately	visible	on	each	page.Post	on	social	media.	Sharing	updates	about	your	policies	on	social	media	is	a	great	way	to	quickly	communicate	with	customers.Email	updates.	You	can	send	out	email	communications	to	inform	customers	of	policy	updates	and	other	important	information.How	to	Enforce	Salon	Policies?
Enforcing	salon	policies	may	not	always	be	the	most	pleasant	thing	for	you	or	your	staff,	but	it’s	a	must.	It	ensures	that	customers	are	properly	serviced	and	that	your	business	is	profitable.	Here	are	some	tips	on	how	to	enforce	salon	policies:Effectively	communicate	policies	to	customers.	You’re	the	one	that	wrote	the	policies,	so	you’re	the	one	who
has	to	enforce	them	first	and	foremost.	Make	sure	customers	are	aware	of	the	salon’s	policies.	Post	your	financial-related	policies	in	easy-to-find	areas.	Clearly	define	payment	and	refund	policies	and	make	sure	they	are	strictly	enforced.	This	will	ensure	that	the	salon	is	profitable	and	no	customers	are	taking	advantage	of	the	arrangements.	Have	the
staff	enforce	the	policies.	All	staff	should	be	aware	of	the	salon’s	policies	and	should	be	expected	to	abide	by	them.	Establish	rules	of	conduct	for	staff,	and	assign	specific	people	to	enforce	them.	Make	sure	staff	are	trained	in	customer	service	and	how	to	handle	difficult	customers.	Look	for	alternative	solutions	in	case	of	a	difficult	client.	Try	to	avoid
confrontation	with	customers,	so	if	a	situation	arises	where	a	policy	needs	to	be	enforced,	consider	finding	a	mutually	agreeable	solution.	You	can	try	to	offer	the	customer	alternative	services	or	options.	Final	WordThe	success	of	any	beauty	salon	lies	in	the	comfort	and	satisfaction	of	its	clients,	and	being	very	clear	about	the	procedures	and	policies
in	place	helps	to	ensure	that	every	visit	is	a	pleasant	one.	Establishing	and	adhering	to	clear	policies	sets	a	professional	standard	and	client	expectations,	while	also	providing	legal	protection.	Think	back	to	when	you	were	a	child	and	your	parents	enforced	rules	that	you	had	to	follow.	Clean	up	your	room,	come	home	directly	from	school,	do	your
homework	before	supper,	fold	your	clothes,	make	you	bed.	No	matter	what	the	rule,	you	basically	learned	that	you	were	expected	to	follow	instructions	and	life	at	home	was	simple	and	non-problematic	as	long	as	the	rules	where	followed.	When	the	rules	were	followed,	your	parents	were	happy,	things	ran	smoothly,	life	was	good.Fast	forward	to	the
salon	environment.	Let’s	look	at	your	salon	as	a	family	unit,	a	household.	Your	employees	as	members	of	a	house	that	need	basic	rules	to	make	things	run	smoothly,	establish	relationships	and	make	living	in	the	house	harmonious	for	all	who	occupy	it.This	is	not	easy	but	can	be	accomplished.	You	as	the	leader	must	provide	an	environment	that	makes
understanding	your	salons	core	principles	easy	with	simple	rules	to	follow.	The	first	step	is	make	rules,	and	insure	every	employee	understands	them.	These	rules	are	meant	to	be	followed.	If	these	rules	are	not	followed	there	will	be	ramifications.	As	an	employer	you	will	also	be	expected	to	keep	score	of	your	employees	who	don’t	follow	the	rules.	By
setting	these	standards	it	brings	people	together,	harmonizing	the	group	as	one,	aligned	with	each	other,	with	a	common	set	of	guidelines	that	everyone	understands	and	there	will	be	no	exceptions.	The	goal	here	is	simple:	rules	keep	the	salon	in	check,	everyone's	happy,	life	in	the	salon	is	good.Let’s	look	at	your	salon	with	no	rules	in	place.	If	you
don’t	give	people	metrics,	smart	people	will	quickly	make	up	their	own.	In	fact,	there’s	a	lot	of	behavioral	psychology	around	the	fact	that	the	less	rules	in	place	the	quicker	others	will	step	in	to	make	up	their	own	rules.	This	is	a	great	gift	for	some.	They	may	think	they	are	doing	you	a	favor.	These	people	are	usually	the	strongest	of	the	group.	In	many
cases	this	tends	to	divide	the	salon	and	causes	a	word	I	dare	to	use:	DRAMA,	the	demise	of	many	salons.	Put	simple	–	No	rules,	equals	drama,	equals	unhappy	employees	and	unsatisfied	customers.	This	leads	to	the	slow	demise	of	any	salon,	walkouts,	customers	leaving	and	a	salon	environment	that	is	unfit	to	work	in.We	have	identified	that	the	salon
needs	rules.	These	rules	should	be	put	in	an	employee	handbook.	Each	employee	should	be	given	a	salon	employee	handbook	outlining	the	rules	that	you	have	put	in	place.	This	handbook	should	be	given	to	them	when	they	start	employment	with	your	salon.	You	should	review	the	employee	handbook	with	each	employee	so	they	understand	your
salons	rules,	ramifications	and	what	is	expected	from	them	as	an	employee	of	your	salon,	The	employee	should	sign	the	employee	handbook.	A	copy	should	be	given	to	them	and	you	as	the	salon	owner	or	manager	should	keep	the	original	on	file.20	Simple	Rules	for	Salon	Employees:1.	Come	to	work	on	time	and	fully	prepared	for	work2.	Keep	your
work	common	space	neat	and	clean3.	Leave	the	drama	at	home4.	Notify	manager	or	owner	when	calling	in	to	work5.	No	alcohol	or	drug	use	at	work6.	Keep	your	appearance	clean,	cut	and	professional7.	Never	get	defensive	with	customers	–	the	customer	is	always	right8.	Treat	employees	in	a	professional	manner9.	No	cell	phone	use	at	your	styling
station10.	Flip	flops	are	for	the	beach	not	work11.	If	you're	sick,	stay	home12.	Personal	hygiene	is	critical	in	the	salon	environment13.	Clean	dispensary	after	every	use14.	Theft	in	the	salon	will	not	be	tolerated	–	borrowing	without	permission	is	theft.	If	you	borrow	from	a	co-worker,	ask	and	then	give	it	back.15.	Greet	each	customer	by	their	name16.
Always	say	thank	you	to	your	customer17.	Work	time	is	for	focusing	on	clients18.	Recommending	products	is	part	of	your	job	description19.	Keep	eye	contact,	body	language	and	physical	contact	professional20.	Participate	in	team	meetings	and	advanced	education	in	the	salon	For	reprint	and	licensing	requests	for	this	article,	Click	here.	Rules	and
regulations	in	the	beauty	industry	can	vary	depending	on	where	you	are	and	the	type	of	salon	you	have.	Different	countries	will	have	their	own	specific	legal	standards.	However,	there	are	some	basic	standards	that	apply	no	matter	where	you	are.	Having	rules	and	regulations	in	your	salon	is	important	for	a	successful	business.	These	rules	help	your
salon	run	efficiently,	stay	organized	and	maintain	a	professional	atmosphere.	They	also	ensure	the	safety	and	security	of	both	customers	and	staff.	Regulations	are	like	a	safety	net,	protecting	you	and	your	employees	from	potential	legal	issues.	They	provide	a	clear	structure	for	everyone	to	follow	and	help	uphold	a	positive	image	of	your	business.
When	you	have	clear	guidelines	that	everyone	knows	and	follows,	your	business	can	operate	smoothly	and	with	less	stress.	In	this	article,	we’ll	explore	the	important	salon	rules	and	regulations	you	should	have	in	place	to	create	a	safe	and	thriving	salon	environment.		Customer	Satisfaction:	Salon	rules	ensure	consistent	and	high-quality	service
delivery,	leading	to	increased	customer	satisfaction.	When	clients	know	what	to	expect	and	experience	a	smooth	and	organized	process,	they	are	more	likely	to	leave	the	salon	feeling	content	and	valued.	Professionalism:	Clear	salon	rules	promote	professionalism	among	staff	members.	Uniform	standards	for	attire,	behavior	and	interactions	enhance
the	salon’s	image,	fostering	a	sense	of	credibility	and	trustworthiness	in	the	eyes	of	clients.	Efficient	Operations:	Rules	help	streamline	operations	by	setting	expectations	for	staff	behavior,	appointment	management	and	service	protocols.	This	efficiency	translates	into	better	time	management,	reduced	waiting	times	and	an	overall	smoother	workflow.
Safety	and	Hygiene:	Salon	rules	often	include	guidelines	for	sanitation,	equipment	handling	and	product	usage.	These	regulations	prioritize	the	health	and	safety	of	both	customers	and	employees,	creating	a	clean	and	hygienic	environment	that	clients	can	trust.	Conflict	Resolution:	Well-defined	rules	provide	a	framework	for	addressing	conflicts	or
misunderstandings	that	may	arise.	Having	established	procedures	for	resolving	issues	ensures	that	any	disputes	are	handled	professionally	and	efficiently.	Here	are	five	important	things	to	check	in	the	salon	industry	Licensing	Legal	requirements	for	a	beauty	salon	vary	based	on	the	region	or	country	where	you	intend	to	establish	your	business.
When	initiating	any	new	business	venture,	acquiring	the	appropriate	licenses	is	a	primary	and	essential	step.	These	licenses	encompass:	Business	License	Salon	License	Licensed	Employees	It’s	important	to	recognize	that	the	licensing	procedures	and	criteria	for	business,	salon,	and	employees	may	undergo	adjustments	to	align	with	the	unique	legal
frameworks	of	different	areas.	Therefore,	meticulous	research	and	adherence	to	the	legal	requisites	of	your	specific	location	are	paramount	when	establishing	a	beauty	salon.	Tax	Registration	Make	sure	to	complete	the	necessary	paperwork	for	registering	your	business	with	both	state	and	federal	tax	authorities.	Reach	out	to	the	relevant
departments	to	start	the	process	and	ensure	you	follow	all	the	required	steps	to	comply	with	tax	regulations.	This	includes	obtaining	the	appropriate	tax	identification	numbers	and	understanding	your	tax	obligations.	Keep	accurate	records	of	your	business	income	and	expenses	to	make	tax	filing	easier	and	avoid	any	potential	issues	with	tax
authorities.	Sanitization	Protocol	Prioritize	hygiene	by	maintaining	a	stringent	sanitization	regimen.	Thoroughly	sanitize	all	tools	and	equipment	used	for	services,	ensuring	a	consistently	hygienic	environment	throughout	the	salon.	Give	priority	to	sanitizing	tools	that	have	direct	contact	with	clients,	such	as	brushes,	combs,	clippers,	and	nail
instruments.	After	each	use,	ensure	these	tools	undergo	thorough	sterilization	to	prevent	the	potential	transmission	of	diseases.	Check	out	rules	and	regulations	of	South	Africa	Management	of	Hazardous	Chemicals	and	Inspections	Running	a	salon	involves	the	proper	management	of	potentially	harmful	substances	like	hair	dyes.	Provide
comprehensive	guidelines	for	the	correct	usage,	storage,	and	disposal	of	these	materials,	along	with	specifying	safety	attire	for	your	staff.	Regular	inspections	are	essential	to	guarantee	the	salon’s	cleanliness	and	safety.	Holistic	Assessment	Conduct	a	comprehensive	evaluation	of	the	entire	salon	space,	encompassing	floors,	walls,	counters,	and
displays.	Eliminate	accumulated	dust,	smudges,	and	debris	–	especially	in	corners	prone	to	accumulating	hair.	Thoroughly	inspect	furniture,	booths,	and	chairs	to	ensure	they	are	well-maintained.		Here	are	five	essential	rules	and	regulations	that	must	be	observed	by	the	staff	in	your	salon	1.	Attaining	the	Cosmetology	License:	The	Essential
Credential	Embark	your	staff	on	a	journey	of	cosmetology	education.	This	training	equips	them	with	deep	knowledge	about	beauty	treatments	and	customer	interactions.	Let	them	begin	their	educational	voyage	with	basic	cosmetology	courses,	gradually	becoming	proficient	and	gaining	hands-on	experience.	Once	they	have	completed	the	cosmetology
schooling	they	will	get	a	license.	The	required	hours	vary	depending	on	the	state.	2.	Dressing	for	Success:	The	Impact	of	Attire	Wearing	clean	and	professional	attire	boosts	your	staff	confidence.	When	they	feel	confident,	it	positively	influences	their	interactions	with	clients,	making	them	feel	more	comfortable.	Attire	is	a	reflection	of	your	salon’s
brand.	Consistent	and	well-maintained	clothing	creates	a	strong	brand	image	and	reinforces	professionalism.		A	put-together	appearance	instills	trust.	Customers	are	more	likely	to	trust	their	expertise	and	recommendations	when	you	look	the	part.	3.	Nurturing	Customer	Relations:	The	Art	of	Interaction	Think	about	a	time	when	you	went	somewhere
and	the	people	were	friendly	and	welcoming.	It	made	you	feel	comfortable,	right?	That’s	what	we	want	to	do	in	the	salon.		Example:	Imagine	a	customer	tells	you	they	want	a	different	haircut.	You	listen	carefully	and	say,	“I’m	really	excited	to	help	you	get	the	look	you	want!	Trying	a	new	style	is	a	great	idea.	I’ve	had	other	customers	try	this	style,	and
they	really	liked	how	it	looked.	If	you	have	any	questions	or	want	to	know	more,	just	ask.	Let’s	work	together	to	make	sure	you	leave	with	a	big	smile!”	When	you	show	that	you’re	interested	and	ready	to	help,	it	makes	the	customer	feel	like	they’re	in	good	hands.	4.	Skillful	Product	Upselling:	A	Gentle	Approach	When	it	comes	to	introducing	salon
products,	finesse	and	tact	go	a	long	way.	Instead	of	pressuring	clients	into	a	purchase,	consider	employing	a	gentle	approach	that	prioritizes	their	needs	and	preferences.	Example:	Imagine	you’ve	just	finished	a	fabulous	haircut	for	a	client.	As	you	wrap	up,	you	mention,	“I	noticed	your	hair	has	a	beautiful	natural	shine.	To	enhance	that	glow,	we	have
a	nourishing	hair	serum	infused	with	argan	oil.	It’s	fantastic	for	maintaining	healthy	locks.	Plus,	as	a	token	of	our	appreciation,	we’re	offering	it	at	a	10%	discount	for	our	valued	customers.	If	you’re	interested,	it’s	right	here	for	you	to	take	a	look.	However,	the	decision	is	entirely	yours	–	we’re	here	to	cater	to	your	preferences.”	5.	Tipping	Etiquette:
Gratefulness	Done	Right	Now,	think	about	when	you’ve	had	great	service	and	you	want	to	show	your	thanks.	Tipping	is	a	way	to	do	that.	But	it	can	be	a	little	tricky,	right?	Example:	Imagine	a	customer	is	happy	with	their	haircut	and	says,	“You	did	an	awesome	job!	I	want	to	leave	a	tip	for	you.”	You	respond,	“Thank	you	so	much	for	your	kind	words!	If
you’d	like	to	leave	a	tip,	you	can	do	it	when	you	book	your	next	appointment	online	with	miosalon.		By	suggesting	an	easy	and	comfortable	way	to	leave	a	tip,	you	make	the	customer	feel	appreciated	without	any	pressure.		Check	out	Australia’s	rules	and	regulations	If	you	happen	to	own	a	salon,	you’re	probably	aware	of	the	many	rules	and	regulations
involved	in	running	a	successful	business.	Luckily,	there	are	some	excellent	resources	out	there	to	help	you	stay	on	the	right	track.	These	include:	In	conclusion,	the	significance	of	having	well-defined		Beauty	salon	rules	and	regulations	cannot	be	overstated.	These	rules	go	beyond	just	keeping	things	organized;	they	reflect	professionalism,	set	clear
expectations	for	staff	and	customers,	and	enhance	the	overall	experience.	By	implementing	a	concise	set	of	guidelines,	salon	staff	can	effectively	deliver	top-notch	customer	care.	Ultimately,	these	rules	are	not	merely	a	requirement	but	a	strategic	approach	that	transforms	a	salon	into	a	secure,	well-structured,	and	customer-focused	haven	for	hair	and
beauty	services.	Book	a	free	demo	today!	TipsRunning	a	beauty	salon	requires	not	only	passion	for	beauty	but	also	sound	knowledge	of	the	rules	and	regulations	that	ensure	your	business	operates	smoothly	and	legally.	This	guide	will	provide	you	with	the	essential	operational	guidelines,	legal	requirements,	and	recommended	best	practices.	Adhering
to	these	principles	not	only	protects	your	business	but	also	enhances	client	satisfaction	and	boosts	your	reputation	in	the	competitive	beauty	industry.Legal	Requirements	for	Beauty	SalonsCompliance	with	legal	regulations	is	crucial.	Key	requirements	include:Business	License:	Obtaining	a	general	business	license	is	the	first	step	to	legitimizing	your
salon.	This	often	involves	registering	your	business	name,	following	local	zoning	laws,	and	paying	necessary	fees.	For	example,	if	you	operate	in	a	residential	area,	check	if	local	laws	allow	commercial	activities.	Aside	from	legitimizing	your	operations,	a	business	license	can	help	build	credibility	with	customers	and	suppliers.	It	indicates	that	your
salon	is	officially	recognized	and	adheres	to	certain	standards,	which	can	be	a	significant	trust-builder	for	new	clients.Salon	License:	Beyond	the	general	business	license,	a	beauty	salon	needs	a	specific	salon	license.	This	ensures	your	establishment	meets	professional	requirements	set	by	the	local	health	and	safety	board.	For	instance,	you	may	need
to	prove	your	salon	has	adequate	ventilation	and	proper	waste	disposal	systems.	Additionally,	this	license	often	requires	proof	of	liability	insurance,	ensuring	that	both	your	clients	and	your	business	are	protected	in	case	of	accidents	or	mishaps.Staff	Certification:	Ensuring	your	employees	have	valid	cosmetology	licenses	is	non-negotiable.	Each	state
or	country	has	its	own	licensing	board	that	sets	rigorous	standards	for	cosmetology	certification.	This	usually	involves	completing	accredited	courses	and	passing	written	and	practical	exams.	For	instance,	in	some	U.S.	states,	licensure	requires	both	a	state	exam	and	continuing	education	credits.	Regularly	verifying	the	credentials	and	ongoing
education	of	your	staff	is	crucial	not	only	for	compliance	but	also	for	ensuring	the	highest	quality	of	services	offered	to	your	clients.Avoid	legal	setbacks	by	meeting	these	foundational	requirements.	Failure	to	comply	can	lead	to	fines,	closure	of	your	business,	and	loss	of	reputation.	Therefore,	continually	updating	your	knowledge	on	regulatory
changes	is	essential.	Subscribing	to	relevant	industry	publications	and	being	part	of	local	business	associations	can	keep	you	informed	of	any	legislative	changes	that	might	affect	your	operations.Sanitization	and	Hygiene	PracticesMaintaining	cleanliness	is	essential	for	client	trust	and	safety:Regular	Cleaning:	Clean	floors,	counters,	and	surfaces
frequently.	This	doesn't	just	include	daily	sweeps	but	deep	cleaning	routines	weekly.	For	instance,	use	medical-grade	disinfectants	on	all	touchpoints	to	prevent	the	spread	of	infections.	Regularly	scheduled	deep	cleans	help	ensure	that	pathogens	do	not	build	up	in	overlooked	areas.	Consistency	in	cleaning	practices	also	extends	the	longevity	of	your
equipment	and	furnishings,	reducing	long-term	costs.Tool	Sterilization:	Sterilize	tools	after	each	use.	Tools	like	scissors,	razors,	and	combs	must	be	soaked	in	disinfectant	solutions	or	UV	sterilizers.	A	salon	in	California,	for	example,	faced	hefty	fines	and	lost	its	license	for	failing	to	sterilize	tools	properly.	Moreover,	investing	in	an	autoclave	can	be	a
significant	boost	to	your	salon’s	hygiene	standards,	as	it	ensures	tools	are	thoroughly	sterilized,	killing	all	bacteria	and	viruses.Disposable	Items:	Use	disposable	items	where	possible	to	reduce	contamination	risks.	For	example,	single-use	nail	files	and	buffers	minimize	the	risk	of	transferring	infections	between	clients.	This	practice	not	only	ensures
hygiene	but	also	builds	client	confidence	in	your	attention	to	their	safety.	Clients	are	likely	to	recognize	and	appreciate	the	visible	steps	you	take	to	protect	their	health,	which	can	lead	to	positive	word-of-mouth	and	repeat	business.These	practices	will	uphold	a	high	standard	of	hygiene	in	your	salon.	Always	use	industry-standard	products	and	train
your	staff	regularly	on	hygiene	protocols	to	maintain	these	high	standards.	Regularly	conducting	internal	audits	on	your	sanitization	practices	can	help	identify	gaps	and	ensure	consistency.Common	Beauty	Salon	ViolationsBe	aware	of	common	violations	to	avoid	penalties:Licensing	Issues:	Operating	without	appropriate	licenses	can	lead	to	immediate
closure	and	financial	penalties.	Always	display	your	licenses	prominently	and	renew	them	timely.	Regular	audits	of	your	compliance	status	with	the	help	of	a	legal	advisor	can	prevent	unexpected	penalties.Sanitation	Lapses:	Neglecting	proper	sanitization	practices	can	lead	to	spreading	infections,	resulting	in	legal	actions	and	loss	of	clientele.	For
instance,	a	prominent	salon	chain	lost	client	trust	due	to	a	publicized	sanitation	issue.	Documenting	your	sanitation	processes	and	maintaining	logs	can	provide	proof	of	compliances	and	procedures	followed	in	case	of	any	disputes.Chemical	Mismanagement:	Improper	handling	and	disposal	of	chemicals	can	not	only	harm	the	environment	but	also
pose	health	risks	to	both	clients	and	staff.	For	instance,	always	follow	the	manufacturer’s	guidelines	for	storing	and	disposing	of	products.	Ensuring	that	your	staff	is	well-trained	in	these	practices	and	that	chemicals	are	properly	labeled	and	secured	can	prevent	dangerous	mishaps	and	legal	issues.Adhere	to	regulations	to	prevent	these	common
pitfalls.	Regular	audits	and	staff	training	can	help	avoid	these	issues	and	ensure	a	smooth,	compliant	operation.	Implementing	regular	staff	workshops	on	safety	and	compliance	can	reinforce	the	importance	of	adhering	to	regulations	and	empower	employees	to	take	an	active	role	in	maintaining	salon	standards.Salon	Code	of	ConductA	code	of
conduct	fosters	professionalism	and	client	satisfaction.	Key	components	include:Dress	Code:	Establish	a	professional	dress	code	to	enhance	the	salon’s	image.	Uniforms	or	a	cohesive	dress	code	promote	unity	and	project	a	professional	image.	For	example,	requiring	closed-toe	shoes	ensures	safety	and	professionalism.	A	consistent	dress	code	also
simplifies	wardrobe	choices	for	staff	and	reinforces	your	salon’s	brand	identity	to	clients.Punctuality:	Reinforce	the	importance	of	timely	attendance	to	respect	clients'	time.	Late	appointments	can	disrupt	schedules	and	frustrate	clients.	A	punctuality	policy	creates	a	smooth	flow	and	professional	atmosphere.	Implementing	a	well-structured
appointment	system	can	minimize	wait	times	and	enhance	the	overall	client	experience.Client	Interaction:	Maintain	a	friendly	and	professional	demeanor.	Train	your	staff	on	effective	communication	techniques	and	conflict	resolution.	For	instance,	greeting	clients	warmly	and	addressing	them	by	name	enhances	personal	connection	and	client	loyalty.
Encouraging	staff	to	engage	in	active	listening	can	help	build	strong	client	relationships,	which	are	crucial	for	retaining	long-term	clientele.A	strong	code	of	conduct	enhances	trust	and	credibility.	Regularly	review	and	update	these	standards	to	align	with	the	evolving	expectations	of	your	clientele.	Incorporating	client	feedback	into	your	policy
updates	can	help	ensure	that	your	code	of	conduct	remains	relevant	and	effective.US	vs.	European	Regulations	for	Beauty	SalonsWhile	the	Occupational	Safety	and	Health	Administration	(OSHA)	in	the	United	States	provides	a	framework	for	workplace	safety,	European	beauty	salons	follow	guidelines	set	by	the	European	Agency	for	Safety	and	Health
at	Work	(EU-OSHA).	Both	aim	to	ensure	safe	working	environments,	but	there	are	specific	differences	in	their	approaches	and	requirements.OSHA	Guidelines	for	Beauty	SalonsThe	Occupational	Safety	and	Health	Administration	(OSHA)	provides	guidelines	to	ensure	safe	working	conditions.	Key	OSHA	mandates	include:Personal	Protective	Equipment
(PPE):	Use	gloves,	masks,	and	eye	protection	to	protect	against	chemical	exposures	and	infections.	For	instance,	wearing	masks	and	gloves	while	handling	dyes	and	chemicals	prevents	skin	irritations	and	respiratory	issues.	Regularly	updating	your	PPE	policies	to	reflect	new	safety	data	or	products	can	further	safeguard	your	staff.Training:	Provide
staff	with	proper	safety	training,	including	the	correct	use	of	equipment	and	emergency	procedures.	Regular	drills	and	training	sessions	ensure	that	everyone	knows	how	to	deal	with	potential	hazards.	Incorporating	real-life	scenarios	into	training	sessions	can	make	them	more	engaging	and	effective	for	staff.Hazard	Communication:	Make	Material
Safety	Data	Sheets	(MSDS)	readily	available	for	all	chemicals	used.	This	ensures	that	staff	can	quickly	access	important	safety	information	in	the	case	of	an	emergency.	For	example,	knowing	the	correct	first	aid	procedures	for	a	chemical	spill	can	prevent	serious	injuries.	Also,	regularly	reviewing	and	updating	these	sheets	to	ensure	they	reflect	any
changes	in	chemical	formulations	is	crucial.EU-OSHA	Guidelines	for	Beauty	SalonsIn	Europe,	the	European	Agency	for	Safety	and	Health	at	Work	(EU-OSHA)	provides	similar	comprehensive	guidelines	designed	to	ensure	a	safe	working	environment.	Some	key	regulations	include:Risk	Assessment:	Employers	are	required	to	conduct	regular	risk
assessments	to	identify	potential	hazards	in	the	workplace.	This	includes	evaluating	the	use	of	chemicals,	ergonomic	risks	from	prolonged	standing	or	repetitive	movements,	and	potential	stress	factors.	For	example,	a	salon	conducting	a	risk	assessment	might	identify	that	prolonged	standing	could	lead	to	musculoskeletal	disorders	and	take	measures
to	provide	ergonomic	solutions,	such	as	anti-fatigue	mats	and	scheduled	breaks.	These	assessments	should	be	documented	and	reviewed	periodically	to	ensure	ongoing	safety.Worker	Participation:	EU-OSHA	emphasizes	the	importance	of	involving	employees	in	health	and	safety	processes.	This	means	consulting	with	staff	on	the	best	practices	for
handling	chemicals,	proper	workstation	setups,	and	emergency	procedures.	For	instance,	regular	safety	meetings	where	staff	can	voice	concerns	and	suggest	improvements	can	lead	to	a	more	proactive	safety	culture.	An	open-door	policy	for	safety	concerns	can	further	ensure	that	potential	risks	are	addressed	promptly.Training	and	Education:
Similar	to	OSHA,	EU-OSHA	mandates	that	employees	receive	proper	training.	This	training	covers	use	of	PPE,	handling	hazardous	materials,	ergonomic	practices,	and	emergency	response	procedures.	An	example	would	be	a	beauty	salon	in	Paris	ensuring	that	all	its	nail	technicians	are	trained	in	safe	filing	techniques	to	prevent	repetitive	strain
injuries.	Incorporating	ongoing	education	programs	can	keep	staff	updated	on	the	latest	safety	practices	and	industry	standards.Chemical	Safety:	Specific	regulations	are	in	place	for	handling,	storing,	and	disposing	of	hazardous	chemicals.	This	includes	adherence	to	the	REACH	(Registration,	Evaluation,	Authorisation	and	Restriction	of	Chemicals)
Regulation,	which	requires	salons	to	maintain	safety	data	sheets	for	all	chemical	products	used.	For	instance,	a	salon	must	follow	REACH	guidelines	when	disposing	of	used	hair	dye	chemicals	to	avoid	environmental	contamination	and	health	risks.	Developing	a	chemical	safety	protocol	and	training	for	all	employees	can	help	ensure	compliance	with
these	extensive	regulations.Physical	and	Environmental	Controls:	Ensuring	the	working	environment	is	safe	includes	maintaining	proper	ventilation	systems	to	prevent	exposure	to	fumes	and	providing	adequate	lighting	to	reduce	eye	strain	and	the	risk	of	accidents.	For	instance,	using	local	exhaust	ventilation	(LEV)	in	areas	where	nail	polish
removers	are	used	extensively	helps	to	minimize	inhalation	of	harmful	vapors.	Regular	maintenance	checks	on	these	systems	can	help	avoid	breakdowns	and	ensure	consistent	performance.Both	OSHA	and	EU-OSHA	play	critical	roles	in	maintaining	workplace	safety	in	beauty	salons,	albeit	with	different	regulatory	frameworks.	For	salon	owners,
understanding	and	implementing	these	guidelines	is	essential	for	the	well-being	of	their	staff	and	clients.	By	adhering	to	these	regulations,	salon	owners	can	create	a	safe	and	compliant	working	environment,	ensuring	a	happier,	healthier	workplace.A	well-informed	beauty	salon	not	only	complies	with	regulatory	requirements	but	also	builds	a	positive
reputation	for	caring	about	the	well-being	of	its	employees	and	clients.	Whether	in	the	U.S.	or	Europe,	safety	and	health	regulations	are	pivotal	in	the	success	and	sustainability	of	your	beauty	salon.Final	ThoughtsFollowing	these	rules	and	guidelines	will	help	you	run	a	successful,	compliant,	and	thriving	beauty	salon.	For	more	insights	and	tools,
explore	the	SalonLife	platform,	which	offers	a	comprehensive	suite	of	management	software	tailored	for	beauty	salons.	By	leveraging	technology,	you	can	enhance	both	operational	efficiency	and	client	satisfaction.Salon	POS	Software:	Manage	transactions	and	inventory	efficiently.	For	instance,	tracking	product	usage	patterns	helps	manage	inventory
effectively,	reducing	waste	and	ensuring	stock	availability.	Integrated	systems	can	also	help	track	services	and	product	sales,	enabling	better	financial	oversight	and	inventory	planning.Salon	CRM	Software:	Keep	track	of	client	information	and	preferences.	This	can	include	records	of	previous	services,	allergies,	and	preferred	products,	enabling
personalized	customer	service.	Enhanced	CRM	capabilities	allow	salons	to	offer	targeted	promotions	and	loyalty	programs,	fostering	long-term	client	relationships.Salon	Employee	Management	Software:	Streamline	staff	scheduling	and	management.	This	ensures	that	your	salon	is	always	staffed	appropriately,	reducing	downtime	and	enhancing
service	delivery.	Features	like	automated	schedule	alerts	and	shift	swaps	can	help	manage	employee	availability	and	client	bookings	more	effectively.By	leveraging	these	tools	and	adhering	to	industry	best	practices,	you'll	ensure	your	beauty	salon	operates	smoothly	and	continues	to	thrive	in	the	competitive	beauty	market.	Being	proactive	in
adopting	new	technologies	and	maintaining	high	standards	can	set	your	salon	apart	and	contribute	to	sustained	growth	and	success.​	Owning	a	salon	can	be	an	amazing	experience	—	especially	if	you’re	passionate	about	the	beauty	industry.	Think	about	it.	You	get	to	work	with	a	variety	of	people	and	you’re	helping	your	clients	transform	their	looks
and	feel	better	about	themselves.	Of	course,	running	a	beauty	or	hair	salon	also	has	its	challenges.	Client	management	as	a	salon	owner	is	tricky.	Issues	like	no-shows,	cancellations,	and	refunds	can	be	a	huge	headache	if	you	don’t	handle	them	properly.	Enter	your	salon	policies.	When	implemented	correctly	your	policies	are	your	salon’s	best	friend.
The	right	policies	protect	your	salon	business	from	liability,	keep	you	and	your	clients	on	the	same	page,	and	help	keep	your	salon	running	smoothly.That’s	why	it’s	critical	that	you	set	the	right	ones.	Not	sure	how	to	do	that?This	post	is	packed	with	tips	on	how	to	craft	effective	salon	policies	and	their	benefits	along	with	examples	and	templates	you
can	use	in	your	business.		What	are	Salon	Policies?Salon	policies	are	a	set	of	rules	and	principles	that	guide	how	you	carry	out	various	actions	in	your	business.	Your	policies	also	shape	the	processes	and	decisions	you	make	in	your	salon	and	can	serve	as	a	handy	reference	for	your	clients	and	employees.There	are	various	types	of	salon	policies	that
you	could	implement.	In	this	post,	we’ll	be	tackling:Cancellation	Policies	Latecomer	Policies	No	Show	Policies		Kid	Policies	Refund	Policies	Privacy	Policies	Right	to	refuse	policyHealth	and	Safety	PolicyProduct	and	Tools	Refund	PolicySalon	Policies	for	EmployeesPricing	PolicyPayment	PolicyWhy	Salon	Policies	Are	ImportantWhile	it’s	not	the	most
glamorous	part	of	the	job,	creating	salon	policies	and	procedures	allows	you	to	safeguard	against	unwanted	or	unexpected	scenarios	that	can	impact	you	as	a	business	owner.	Part	of	owning	a	service-based	business—hair	or	beauty	salon—	means	dealing	with	the	ups	and	downs	of	managing	staff	and	dealing	with	clients.Cancelations	throwing	your
days	out	and	messing	up	your	earnings?	Create	a	cancelation	policy.Staff	getting	distracted	on	their	phones	while	they’re	meant	to	be	servicing	clients?	Create	a	policy	around	phone	use	while	at	work.You	can’t	know	what	the	day	is	going	to	throw	at	you,	but	you	can	prepare	policies	for	how	you	will	handle	tricky	situations.Policies	can	and	should	be
established	for	clients	as	well	as	staff.	Implemented	well,	they	create	clarity,	organization,	safety,	and	empowerment	—	a	place	where	everyone	knows	what	is	expected	and	which	rules	apply	to	them.This	transparency	encourages	everyone	—	clients	and	staff	alike	—	to	behave	respectfully.	And	it	tends	to	deter	those	who	may	not	like	to	follow	the
rules,	which	is	actually	a	big	win	for	you!In	some	cases,	the	mere	fact	that	you	have	solid	policies	in	place	minimizes	the	chance	of	encountering	these	frustrating	situations,	to	begin	with.Types	of	Salon	PoliciesThere	are	many	beauty	salon	policies	and	procedures	out	there.	Many	of	them	will	apply	to	everyone,	while	some	are	relevant	only	to	certain
businesses.Which	policies	should	you	enforce	in	your	business?	Below,	we’ll	share	primary	and	secondary	policies	that	you	need	to	know	and	should	consider	implementing	in	your	salon.Cancellation	PolicyThings	come	up	last	minute,	and	it’s	important	to	be	understanding,	but	if	you’re	too	lenient,	other	people’s	messy	lives	can	impact	the	profitability
of	your	business.	That’s	why	salon	cancellation	policies	should	be	reasonable	but	strict.Consider	setting	a	policy	that	enforces	that	cancelations	must	be	made	within	a	certain	time	frame	before	the	scheduled	salon	appointment,	or	the	client	will	be	charged	a	late	cancellation	fee.	The	thresholds	that	you	set	here	will	be	completely	up	to	you.	The
“right”	cancellation	window	depends	on	your	business	and	services.For	some	salons,	it	makes	sense	to	have	a	72-	or	48-hour	cancellation	window.	Others	can	do	24	or	even	12	hours.	The	same	thing	goes	for	your	cancellation	fees.While	some	salons	need	to	charge	a	100%	cancellation	charge,	others	would	rather	go	with	50%.	Some	would	even	collect
a	deposit	before	booking	the	appointment.Do	what	makes	the	most	sense	for	your	business.As	for	the	cancellation	policy	wording,	you	want	to	keep	things	simple	and	to	the	point.	The	specific	style	you	use	will	depend	on	your	business	and	preferences;	but	no	matter	what	you	do,	make	sure	the	policy	is	easy	to	understand	and	is	respectful.Here’s	a
quick	sample:“We	understand	that	things	can	come	up.	We	value	your	time,	and	we	hope	you	value	ours,	too.	In	the	event	you	need	to	cancel	your	appointment,	please	be	sure	to	notify	us	no	later	than	24	hours	before	your	scheduled	appointment.	Failure	to	notify	us	in	time	will	incur	a	cancelation	fee.”Need	more	inspiration	for	how	to	word	your
policy?	Here’s	a	cancellation	policy	inaction	from	Brows	by	Brooklyn.Start	Free	Trial	Latecomer	PolicyMissed	appointments	and	latecomers	can	completely	throw	off	your	day.	There	are	a	couple	of	ways	you	could	handle	them.	If	the	service	can	be	reduced	to	a	lesser	time,	your	policy	could	simply	be:“If	you	are	delayed	in	your	arrival,	please
remember	that	your	service	will	end	at	its	original	time.”If,	however,	you	are	doing	nails,	hair,	or	any	other	service	that	requires	a	particular	amount	of	time,	your	latecomer	policy	template	could	be	something	like	this:	“Please	be	sure	to	arrive	on	time.	Any	late	arrivals,	more	than	10	minutes,	will	need	rescheduling	and	will	incur	a	late	cancelation
fee.”No	Show	PolicyMuch	like	the	cancellation	policy,	this	one	is	designed	to	make	sure	people	notify	you	if	they	don’t	intend	to	come	in.	Your	no-show	policy	template	may	read	like	this:“Please	be	advised	that	our	salon	has	a	no-show	policy	whereby	any	no-shows	will	be	charged	a	late	cancelation	fee.”Kid	policyUnless	you	cater	to	kids	specifically,	it
can	be	tough	to	provide	a	relaxing	service	to	all	of	your	clients	when	kids	are	in	the	salon.	It’s	advised	that	you	have	a	policy	on	this,	reading	as	follows:	“To	guarantee	the	comfort	of	all	of	our	clients,	we	do	not	allow	children	in	the	salon.	Failure	to	follow	this	policy	will	result	in	the	appointment	needing	to	be	rescheduled	and	may	incur	a	late
cancelation	fee.”Refund	policyYou	can’t	please	everyone.That’s	just	a	fact	of	life,	and	it	certainly	applies	to	No	matter	how	hard	you	try	to	offer	perfect	services,	you	will	encounter	clients	who	aren’t	100%	happy	with	their	experience.	And	in	some	cases,	they	may	ask	for	their	money	back.The	kind	of	policy	you	implement	around	refunds	is	entirely	up
to	you,	but	here	are	some	options:Some	salons	will	offer	a	re-do	or	set	up	a	meeting	to	discuss	the	client’s	issue.	You	may	even	want	to	set	a	time	frame	for	re-dos	and	meetings.	As	for	how	to	word	your	refund	policy,	consider	saying	something	along	the	lines	of…“If	you	are	unhappy	with	your	service,	we	will	gladly	work	with	you	to	fix	it,	but	due	to
the	nature	of	the	service,	we	do	not	offer	refunds.”There	are	exceptions	to	this,	though.One	example	is	if	you	or	your	team	made	a	mistake.	If	this	happens,	own	up	to	it	and	do	your	best	to	make	it	up	to	the	client.Privacy	policyWith	the	prevalence	of	online	systems,	salons	are	capturing	a	lot	of	information	on	their	clients.	That’s	why	you	must	set
policies	to	make	your	clients	feel	comfortable	about	how	this	information	is	used.Here’s	an	example	of	what	your	policy	could	look	like:“Customer	information	in	our	files	is	used	to	improve	your	service	and	send	important	messages	as	well	as	marketing	communications.	We	do	not,	under	any	circumstances,	share	this	information	with	third
parties.”No	matter	how	you	decide	to	word	your	privacy	policy,	make	sure	that	it	communicates:The	types	of	information	you	collectHow	customer	data	is	usedTry	Booksy	FreeRight	to	Refuse	Policy	Imagine	a	client	who	is	heavily	intoxicated,	or	misbehaves	with	your	staff.	Would	you	like	to	entertain	them?		It’s	rare,	but	sometimes	you	can	come
across	clients	who	do	not	adhere	to	the	rules	of	your	business,	create	situations	that	are	distasteful,	or	worst	pose	a	threat	to	your	business,	employees,	as	well	other	clients.Such	clients	aren’t	the	right	fit	for	your	business	and	as	a	business	owner,	you	should	be	able	to	deny	services	to	them.Here’s	the	template	to	use:“Our	establishment	has	the	right
to	refuse	service	to	anyone	who	is	under	the	influence	of	alcohol	or	drugs,	behaves	inappropriately	with	our	staff,	or	can	pose	a	threat	to	our	business.”Health	and	Safety	PolicyIf	your	salon	does	not	have	a	health	or	safety	policy,	you	should	get	one	immediately.	There’s	a	lot	that	the	recent	pandemic	has	taught	us	and	it’s	important	that	you	not	only
maintain	the	highest	hygiene	and	sanitary	standards	but	also	let	your	clients	know	that	they	need	to	abide	by	these	policies	when	enforced.This	is	true	in	the	case	of	COVID	or	any	other	infectious	disease.This	is	the	template	that	can	come	in	handy:“The	safety	of	our	staff	and	clients	is	our	utmost	priority.	If	you	are	suffering	from	any	contagious
infection,	we	recommend	that	you	reschedule	your	appointment	until	you	feel	better.	You	may	be	asked	to	wear	masks	or	get	your	temperature	tested.”Product	and	Tool	Refund	PolicyEvery	once	in	a	while	you’ll	come	across	a	client	who	would	want	to	return	a	product	or	a	tool	bought	from	your	salon.	There	can	be	many	reasons	for	the	same,	but
without	a	policy	in	place,	you	may	bear	the	losses.That	is	where	a	salon-centric	product	return	policy	can	benefit	you.Your	product	and	tool	refund	policy	should	make	it	clear	that	you	wouldn’t	accept	opened	or	used	products	(in	case	of	creams,	lotions,	shampoos,	potions,	etc.),	and	that	you	aren’t	liable	for	any	damages	in	case	if	the	client	experiences
an	allergic	reaction.In	the	case	of	tools	(hairdryers,	straightening	rods,	etc.)	bought	from	your	salon,	do	specify	the	timelines	and	always	state	the	details	around	return	charges	and	credit	notes.However,	bear	in	mind	that	you	need	to	honor	the	client	if	the	product	is	faulty	or	expired.Here’s	a	salon	policy	template	for	use:“We	do	not	provide	refunds
of	any	kind	however	if	a	product	is	faulty	then	we	will	exchange	it.	This	does	not	apply	to	electricals	such	as	[insert	productname]	in	the	salon	due	to	concerns	with	forfeiting.”	Pricing	PolicyWhile	it’s	normal	for	salons	to	raise	their	prices	with	an	increase	in	business	costs,	it’s	often	frowned	upon.	If	you	want	to	grow	your	business	and	continue	to
make	a	profit,	it’s	the	ideal	thing	to	do.That	being	said,	it’s	important	that	you	communicate	it	clearly	in	your	pricing	policy	too.	Here’s	what	you	can	say:“Our	salon	pricing	may	occasionally	vary.	For	accurate	pricing	please	request	a	complimentary	in-salon	consultation.”Payment	Policy		When	it	comes	to	payments,	no	one	wants	to	witness
disgruntled	clients	creating	a	hassle.	That’s	why	it	is	advised	that	salon	owners	implement	a	payment	policy	from	the	very	beginning.	This	is	especially	required	for	new	clients	as	it	provides	them	with	complete	clarity	on	what’s	expected	when	it	comes	to	payment	at	your	small	business.A	payment	policy	should	highlight	the	following:Details	around
deposits	—	which	services	require	them	(for	example	styling,	hair	extension,	or	long	wellness	appointments,	etc.)Type	of	payment—which	type	of	payment	is	expected	(for	example	there’s	a	growing	demand	for	Venmo	and	other	P2P	apps,	but	does	your	salon	accept	these?)		Surcharges—	specify	surcharges	if	any	when	clients	use	a	credit	card	or	a
P2P	app	Gift	certificates—state	the	ins	and	outs	of	gift	certificates	clearly	to	your	clientsHere’s	a	salon	policy	template	for	you	to	copy:“Deposits	must	be	paid	to	book	the	following	services:	[service	name],	[service	name],		[service	name],	or	any	other	lengthy	service.	New	clients	that	have	[service	name]	may	also	be	requested	to	pay	deposits.
Existing	clients	with	a	no-show	or	cancellation	history	will	also	be	required	to	pay	deposits	for	any	booking.Payment	for	all	services	can	be	made	by	cash,	EFTPOS,	Visa,	and	MasterCard	will	incur	a	[insert	value]	surcharge.	AMEX	will	incur	a	[insert	value]	%	surcharge.	P2P	app	will	incur	[insert	value]	%	surcharge.”Salon	Policies	for
EmployeesPolicies	for	staff	are	a	little	easier	to	get	across	and	can	simply	be	added	to	any	onboarding	documentation	when	staff	is	hired	and	listed	in	the	break	room	so	that	it	is	clear	what	is	expected	of	staff	when	they	are	at	the	salon.	There	are	many	rules	and	policies	that	you	can	enforce	on	your	staff.	Below	is	a	nice	long	list	of	suggestions:Staff	is
expected	to	arrive	on	time,	ready	to	start	work.	Multiple	late	arrivals	could	result	in	dismissal.		Workspaces	and	common	areas	are	to	be	kept	tidy.	All	staff	are	expected	to	clean	up	after	themselves.	No	drama	in	the	salon.	The	use	of	drugs	or	alcohol	at	work	will	result	in	dismissal.When	calling	in	sick,	management	must	be	notified	with	ample	time	to
find	a	replacement.Staff	is	expected	to	keep	appearance	tidy	and	professional	at	all	times.Professionalism	is	expected,	always.	Staff	is	never	to	argue	with	customers.Staff	is	expected	to	treat	one	another	with	respect	and	professionalism	at	all	times.Cell	phone	use	is	only	permitted	on	breaks.If	you	are	sick,	stay	home.Theft	is	not	tolerated.	Removing
anything	that	is	not	yours	from	the	premises	without	permission	will	result	in	termination.Customers	are	to	be	greeted	as	soon	as	they	walk	into	the	salon.Staff	is	to	always	be	polite,	friendly,	and	upbeat	with	customers.Staff	is	expected	to	participate	in	all	team	meetings	and	training	sessions.Staff	is	expected	to	recommend	products	and	upsell	where
possible.Don’t	Overlook	the	Importance	of	Salon	Policies!Policies	and	procedures	may	not	be	all	that	fun	to	implement,	but	they’re	necessary	for	any	business.With	complete	transparency	and	the	comfort	that	you	are	safeguarded	against	many	usually	stressful	situations,	you	can	invest	more	energy	in	pleasing	your	clients	and	enjoy	the	satisfaction
that	comes	from	watching	them	walk	out	with	that	extra	pep.When	in	doubt,	ask	a	professional.	Consumer	and	employment	laws	vary	from	one	state	or	country	to	the	next,	so	when	crafting	your	policies,	it’s	a	good	idea	to	have	a	legal	professional	go	over	your	documents.	This	ensures	that	you’re	operating	on	the	right	side	of	the	law	and	you
minimize	the	chances	of	landing	in	legal	hot	water.Choose	a	System	That	Lets	You	Communicate	Your	Policies	with	EaseAlready	have	your	salon	policies	in	place?	Great!	Make	sure	your	booking	system	lets	you	communicate	those	policies	efficiently.Booksy,	for	example,	makes	it	simple	to	add	your	salon	policies	to	your	booking	page	as	well	as	in
your	confirmation	emails.	We	help	you	make	sure	that	you	and	your	clients	stay	on	the	same	page	and	have	a	smooth	experience.	Learn	more	about	the	capabilities	of	Booksy	by	starting	your	free	trial	today!List	your	business	Whether	you	like	them	or	not,	rules	are	necessary	for	all	aspects	of	life.	In	a	salon	where	things	can	get	busy	and	chaotic
quickly,	it’s	critical	to	have	set	rules	for	your	staff	and	clients	in	order	to	keep	things	running	as	smoothly	as	possible.	Salon	managers	and	owners	are	also	responsible	for	managing	many	different	personalities	at	a	salon,	and	setting	rules	can	help	managers	set	the	tone	and	create	a	workforce	that	abides	by	directions	and	works	together	cohesively.
Shop	Minerva	Beauty’s	Salon	Stations	Why	It’s	Important	to	Implement	Rules	Rules	prompt	order	and	organization.	Imagine	if	there	weren’t	any	rules	and	people	could	do	whatever	they	wanted	at	any	time.	This	could	create	a	lot	of	chaos	—	especially	in	a	busy	salon.	Rules	are	like	boundaries	in	the	sense	that	they	are	important	to	set	and	to	have,
and	they	can	be	found	everywhere.	In	salons,	you	have	people	from	all	walks	of	life,	each	with	their	own	personality,	work	ethic	and	goals.	When	it	comes	to	your	employees,	they	most	likely	show	up	to	work	because	they	love	their	job	and	because	they	have	to.	They	arrive	at	a	certain	time	because	that’s	when	their	clients	and	you	expect	them	to	be
there.	They	clean	up	their	salon	stations	because	they	are	told	to	do	so	by	their	peers	or	by	management.	But	imagine	if	none	of	those	rules	existed	and,	instead,	your	salon	employees	showed	up	to	work	whenever	they	wanted	and	didn’t	clean	because	they	didn’t	feel	like	it.	It	would	be	nearly	impossible	to	run	a	business.	Shop	Minerva	Beauty’s	Salon
Chairs	How	to	Enforce	Rules	No	one	wants	to	micro-manage	their	employees	as	most	employees	don’t	want	to	be	micro-managed	either.	However,	aside	from	setting	rules,	they	also	need	to	be	enforced.	How	do	you	go	about	enforcing	rules	so	that	they	are	effectively	followed	in	a	salon?	Here	are	some	ways	you	can	keep	rules	top	of	mind.	Make
employees	review	and	sign	an	employee	handbook	with	the	rules	Send	out	email	reminders	if	rules	aren’t	being	followed	Post	signage	of	your	salon	rules	in	break	rooms	and	common	areas	Remind	employees	of	rules	during	team	meetings	Enforce	consequences	when	rules	are	broken	Reward	employees	for	following	the	rules	Simple	Rules	Your	Salon



Should	Have	In	order	to	keep	your	business	running	smoothly,	salon	organized,	clients	happy	and	your	people	feeling	fulfilled,	here	are	some	simple	rules	to	implement.	Consultant,	educator,	and	Minerva's	Director	of	Corporate	Relations	Jeff	Grissler	does	a	great	job	of	breaking	down	salon	rules	and	how	they	benefit	your	salon.	Show	Up	to	Work	on
Time	–	Employees	should	show	up	at	a	set	time	every	single	day,	even	if	they	don’t	have	clients	right	when	doors	open.	This	will	give	your	employees	time	to	organize	and	help	out	around	the	salon.	Prioritize	the	Client	–	When	you	are	at	work,	the	client	should	always	be	your	top	priority.	Don’t	Get	Defensive	with	Clients	–	Clients	trust	you	a	great	deal
with	their	hair	and	it’s	important	to	listen	and	provide	them	with	the	best	service.	Always	Greet	Clients	–	When	new	clients	walk	in,	greet	them	with	a	smile.	Even	if	you	are	busy,	it’s	important	to	acknowledge	guests.	Call	in	Before	Your	Shift	if	You	Can’t	Come	in	–	If	your	employees	are	sick	or	can’t	make	it	to	their	shift,	give	them	direct	and	clear
guidelines	on	appropriate	timing	for	calling	out	so	that	you	can	easily	rebook	their	clients	without	throwing	off	your	whole	day.	Clean	and	Organize	at	the	End	of	Your	Shift	–	There	are	many	moving	parts	to	a	salon,	and	things	can	get	messy	quickly.	Have	your	employees	tidy	and	clean	salon	stations	before	they	clock	out.	Request	Time	Off	in	Advance
–	Similarly	to	calling	out,	requesting	time	off	should	be	done	ahead	of	time	so	that	the	rest	of	the	salon	can	prepare.	A	good	rule	of	thumb	for	extended	time	off	is	to	provide	the	request	at	least	2	weeks	in	advance.	Submit	Inventory	Orders	at	the	End	of	the	Week	–	If	stylists	are	using	salon	supplies	and	are	running	short,	they	should	either
immediately	alert	management	of	the	shortage	or	be	required	to	report	the	inventory	they	need	during	specific	days	of	the	week.	No	Drug	or	Alcohol	Use	at	Work	–	As	a	stylist,	it	is	your	job	to	be	as	precise	and	prompt	as	possible.	There	should	be	no	drug	or	alcohol	use	at	work.	Clean	Attire	Must	Be	Worn	–	Make	sure	aprons	and	attire	are	clean	at	the
start	of	every	shift.	Source:	UNIKYLUCKK	Ensure	Cleaning	Standards	are	Met	–	It’s	essential	to	the	health	and	well-being	of	your	clients	and	staff	that	equipment	and	stations	are	routinely	sanitized.	Do	Not	Gossip	–	It’s	important	not	to	gossip	about	clients	or	your	coworkers	to	maintain	a	professional	demeanor.	Recommend	Products	to	Clients	–	To
help	the	salon	hit	revenue	goals,	you	need	to	promote	the	products	they	offer.	Using	salon	styling	products	on	your	clients'	hair,	explaining	how	and	why	you	chose	the	product	for	their	hair,	and	explaining	that	it	is	available	for	them	to	purchase	is	an	easy	way	to	recommend	your	salon's	products	to	clients.	Take	Feedback	from	Clients	Seriously	–
Whether	you	are	given	feedback	on	your	services	or	the	salon,	keep	these	suggestions	in	mind.	Do	Not	Steal	Products	from	Inventory	–	Products	are	to	be	used	during	services	and	at	the	salon.	They	are	not	for	employees	to	take	home.	Show	Up	for	Every	Shift	Prepared	–	Whether	you	leave	your	equipment	and	supplies	at	the	salon	chair	you’re	using
or	you	take	them	home	with	you,	it’s	important	to	show	up	every	day	with	the	supplies	you	need.	Treat	Everyone	with	Respect	–	This	rule	goes	for	management,	coworkers	and	clients.	Every	salon	is	unique,	and	while	many	of	these	rules	are	universal,	feel	free	to	add	in	rules	that	apply	to	your	salon	and	people	specifically.	Salon	rules	and	regulations
are	an	important	part	of	your	salon	business—even	the	most	‘laid	back’	or	‘cool’	salons	have	them.	And	they’re	important!	Establishing	salon	rules	for	clients	is	how	you	can	build	respectful	boundaries	at	your	business,	paving	a	potentially	easier	path	to	success.	This	article	will	explain	the	importance	of	setting	up	salon	rules	for	clients,	as	well	as	how
to	draft	them,	and	some	salon	policies	examples	you	can	adapt	for	your	own	use.What	Are	Salon	Rules	&	Policies?Salon	rules	and	policies	are	a	group	of	protocols	designed	to	help	you	manage	your	business	and	establish	acceptable	client	behavior.	A	set	of	rules	will	make	it	easier	for	clients	to	understand	how	your	business	functions,	while	keeping
everyone	safe	and	informed.	[CTA_MODULE]3	Reasons	Why	It’s	Key	to	Implement	Salon	Rules	&	PoliciesSalon	policies	for	clients	serve	a	number	of	purposes.	They	not	only	set	the	expectation	for	how	you	run	your	business,	they	can	also	enhance	your	management	process	and	help	cut	down	on	no-shows	and	cancellations.		But	there	are	a	variety	of
reasons	why	salon	rules	for	clients	benefit	everybody.	1.	Creates	A	Professional	AtmosphereSalon	policies	for	clients	set	up	a	professional	expectation	while	also	establishing	boundaries—such	as	details	regarding	client	behavior	(such	as	phone	use	or	conflict	resolution).	With	salon	policies	in	place,	everyone	is	on	the	same	page	when	it	comes	to
official	business.	2.	Establishes	Safety	ProtocolsPutting	safety	protocols	in	place	is	important	for	the	well-being	of	both	the	clients	and	staff.	How	equipment	gets	cleaned,	how	chemicals	get	stored,	your	waste	disposal	policies,	and	any	other	rules	regarding	hygiene	and	sanitation	are	all	important	to	establish	to	ensure	a	pleasant	and	accident-free
salon	experience.	3.	Improves	Salon	EfficiencyYour	salon	policies	can	help	improve	business	efficiency.	Having	policies	regarding	no-shows,	cancellations,	late	arrivals,	or	penalties	can	reduce	the	chance	clients	will	waste	your	time	and	money.	They	also	serve	as	a	guide	for	clients	to	edit	or	move	their	appointments.	9	Salon	Rules	&	Policies	For
Clients	With	ExamplesIf	you	own	a	salon	business	and	want	to	implement	your	own	rules	and	regulations,	below	are	some	salon	policy	examples	you	can	use	as	a	guide.	1.	Booking	Procedures	Booking	policies	outline	the	finer	details	on	how	clients	can	book	appointments	either	online	or	via	phone.	They	may	outline	timelines,	deadlines,	or	minimum
booking	notices.		“All	appointments	must	be	booked	either	online	on	our	website,	through	our	app,	or	via	phone	within	72	hours	of	the	requested	date.	Please	do	not	email	us	appointment	requests	as	they	will	not	be	honored.”Join	GlossGenius	to	get	access	to	our	comprehensive	Online	Booking	features!2.	Cancellation	PolicyCancellation	policies	can
outline	the	timeframe	for	canceling	appointments	with	or	without	penalty.	Your	nail/hair	salon	cancellation	policy	can	be	vital	in	making	sure	your	clients	don’t	ghost	you.	“All	appointments	require	24-hour	notice	to	cancel	or	reschedule.	If	you	cancel	within	24	hours	of	your	appointment	time,	there	will	be	a	($50)	fee	charged	to	the	card	we	have	on
file.”	3.	Payment	MethodsYour	payment	method	policy	will	clarify	your	accepted	forms	of	payment,	such	as	whether	you	take	cash,	credit	card,	debit	card,	Apple	Pay,	Venmo,	etc.	“At	(Salon),	we	accept	nearly	all	electronic	forms	of	payment,	with	the	exception	of	American	Express.	In	order	to	enhance	hygienic	practices,	we	unfortunately	cannot
accept	cash	or	checks.	If	you	would	like	to	set	up	a	payment	plan	for	your	services,	please	let	our	receptionist	know	before	your	appointment	begins.”	Sign	up	with	GlossGenius	to	get	access	to	our	Point	of	Sale	hardware.	4.	Gratuity	Policy	A	gratuity	policy	helps	establish	guidance	on	tipping,	from	etiquette	to	suggested	gratuity	percentages.	You	can
also	use	this	policy	to	cement	and	communicate	your	tipping	philosophy	to	clients.	“Tips	for	our	staff	are	greatly	appreciated	but	not	required.	No	one	on	our	staff	will	ever	ask	or	require	you	to	leave	a	tip.	However,	if	you	feel	you	have	received	excellent	service	at	(Salon),	feel	free	to	leave	a	tip	at	your	own	discretion.”5.	Arrival	Time	Rules	A	policy
regarding	arrival	times	can	help	keep	your	schedule	on	track—especially	if	there’s	any	paperwork	or	other	preparations.	You	may	want	to	advise	your	clients	to	arrive	several	minutes	early	for	their	scheduled	appointment	and	disclose	any	penalties	that	may	occur	should	the	appointment	start	late.“All	first-time	appointments	require	a	consultation,	so
please	arrive	at	least	15	minutes	before	your	scheduled	appointment.	If	you’re	running	late,	please	call	us	and	let	us	know,	and	we	will	do	our	best	to	accommodate	you.	Late	arrivals	are	not	guaranteed	their	original	appointment	time.”	6.	Cell	Phone	PolicyYou	may	also	want	to	establish	rules	for	cell	phone	use	in	your	waiting	rooms.	While	you	want
all	of	your	clients	to	enjoy	themselves	while	they	wait,	it’s	a	good	idea	to	outline	the	etiquette	you	expect	in	your	salon.	“We’re	happy	you’ve	chosen	(Salon)	for	your	services!	While	you	wait	for	your	appointment	to	begin,	please	be	courteous	to	others	waiting	in	the	lobby.	We	ask	that	you	avoid	using	speakerphone	or	taking	phone	calls	inside,	and	to
please	keep	your	volume	at	a	respectable	level.”	7.	Refund	PolicyArguably	one	of	the	most	important	salon	rules	for	clients	to	establish:	your	refund	policy.	While	you	may	provide	quality	service	every	time,	not	every	client	is	always	going	to	be	happy	with	the	result.	When	a	customer	requests	a	refund,	you	can	refer	to	your	policy	as	a	guideline	on
how	to	handle	it.	“While	we	strive	to	ensure	all	clients	are	satisfied	with	their	service,	we	understand	that	may	not	always	be	the	case.	If	you’re	unhappy	with	your	results	and	require	a	refund,	please	consult	one	of	our	team	members.	As	a	reminder,	appointment	deposits	are	non-refundable.”	8.	Pet/Service	Animal	PolicyAs	much	as	you	might	love
pets,	it	can	be	both	a	physical	and	hygienic	hazard	to	the	rest	of	your	clients.	Clarify	whether	or	not	you	allow	pets	in	your	salon	to	avoid	any	potentially	awkward	or	confrontational	situations.	“We	love	pets!	But	unfortunately,	we	can’t	have	them	here	in	the	salon.	Please	leave	your	furry	ones	at	home	so	we	can	ensure	a	safe	and	sanitary	environment
for	everyone	here.	If	you	have	a	service	animal,	please	contact	the	salon	ahead	of	time.”	*Also	important	to	note,	the	Americans	with	Disabilities	Act	of	1990	prohibits	any	public	business	from	discriminating	against	those	who	rely	on	service	animals.	9.	Service	PolicyLet	your	clients	know	that	you	reserve	the	right	to	refuse	service	to	anyone	who
violates	any	of	your	policies.	While	it’s	never	Plan	A,	sometimes	a	client	relationship	is	just	not	salvageable,	and	it’s	okay	to	take	action	for	the	safety	and	wellness	of	your	staff	and	other	clients.	“We	reserve	the	right	to	refuse	service	at	our	discretion.	Clients	who	exhibit	loud	or	aggressive	behavior,	violate	our	code	of	conduct,	take	property,	or
otherwise	pose	a	danger	to	our	staff	and	customers	will	be	denied	services	and	asked	to	leave	the	premises	immediately.”[CTA_MODULE]How	To	Write	Salon	Rules	&	Policies:	4	Master	TipsSalon	rules	and	policies	enhance	the	experience	for	everyone.	Keep	reading	for	our	handy	guide	on	how	to	draft	salon	rules	and	policies.	1.	Be	Firm	But	FairIt’s
okay	to	use	a	light	touch	when	drafting	your	salon	rules,	but	try	not	to	pass	them	off	as	a	joke,	or	that	they’re	only	suggestions.	These	are	the	policies	for	your	business,	and	while	you	can	be	friendly	and	fun	in	how	you	communicate	them,	you	still	want	clients	to	know	they	can	and	will	be	enforced	if	necessary.	2.	Use	Clear	And	Concise
Language	Vague	instructions	leave	room	for	interpretation,	so	make	sure	you’re	clear	on	exactly	what	your	policies	are.	Use	easy	to	read,	easy	to	understand	language	that	anyone	can	comprehend.	And	try	to	keep	it	brief—you	don’t	want	to	publish	a	novel	of	rules	that	will	take	an	entire	appointment	to	wade	through!	3.	Make	The	Rules
Accessible	Display	your	salon	policies	visibly	in	the	salon,	as	well	as	on	your	website	or	app.	In	addition,	you	may	want	to	provide	a	copy	of	these	rules	to	clients	as	a	reminder	any	time	they	book	their	appointments.	4.	Write	To	EnforceYour	salon	rules	and	regulations	aren’t	just	for	show.	Write	your	policies	with	the	knowledge	you	may	have	to
enforce	them.	If	you	set	up	strict	policies	that	you	never	enforce,	clients	may	not	take	your	rules	seriously	(and	worse,	disrespect	your	business).	Power	Up	Your	Salon	Policies	&	Rules	With	GlossGeniusWith	the	safety	and	trust	of	both	your	clients	and	staff	at	stake,	the	right	salon	rules	will	create	a	beneficial	experience	for	everyone
involved.	GlossGenius	is	an	all-in-one	platform	that	makes	the	perfect	partner	for	salons.	Our	booking	system	includes	a	Genius	forms	and	waivers	builder,	which	allows	you	to	create	your	own	rules	documents	or	pick	from	one	of	our	templates.	Forms	and	waivers	can	be	attached	to	any	service	in	your	booking	flow,	so	when	a	client	schedules	an
appointment,	they	will	automatically	be	sent	the	required	forms	and	waivers	for	the	services	booked.	Our	platform	also	includes	features	like	appointment	notifications,	client	profiles,	easy	calendar	management,	a	point	of	sale	system,	staff	management,	and	so	much	more.Let	us	help	you	streamline	your	salon	processes.	Start	your	14-day	free	trial
with	GlossGenius	today!​Start	NowNo	credit	card	required.Start	NowNo	credit	card	required.Get	the	latest	articles,	inspiring	how-to’s,	and	educational	workbooks	delivered	to	your	inbox.	If	you	own	a	salon,	staying	compliant	with	industry	rules	is	a	must.	Licenses,	health	codes,	and	safety	regulations	all	play	a	role	in	keeping	your	business	running
smoothly.Ignoring	these	requirements	can	lead	to	fines	or	even	business	closure.	From	sanitation	standards	to	customer	data	protection,	every	detail	matters.GoodCall	simplifies	the	process.	Its	AI-driven	platform	helps	salons	manage	customer	interactions	while	staying	compliant.	No	more	missed	steps—just	seamless	operations	and	happy
clients.The	Significance	Of	Salon	Rules	And	RegulationsSalon	rules	aren’t	just	guidelines—they	shape	the	overall	experience	for	both	clients	and	staff.	Clear	policies	ensure	smooth	operations,	maintain	hygiene	standards,	and	create	a	professional	atmosphere.	Here’s	why	they	matter.Enhancing	Customer	SatisfactionClients	expect	a	seamless	and
enjoyable	salon	visit.	Consistent	rules	help	maintain	service	quality,	ensuring	every	appointment	runs	smoothly.	When	customers	receive	reliable,	well-organized	care,	they	leave	feeling	valued	and	are	more	likely	to	return.Upholding	ProfessionalismClear	expectations	for	staff	behavior,	dress	code,	and	communication	foster	a	polished,	professional
image.	A	well-regulated	salon	builds	trust	with	clients,	making	them	feel	confident	in	the	services	provided.Improving	EfficiencyStructured	guidelines	streamline	daily	operations.	Appointment	scheduling,	staff	responsibilities,	and	service	protocols	become	more	manageable,	reducing	delays	and	enhancing	productivity.	When	everyone	knows	their
role,	the	salon	runs	like	a	well-oiled	machine.Prioritizing	Safety	and	HygieneStrict	sanitation	practices	are	essential	in	any	salon.	Regulations	on	disinfecting	tools,	handling	products,	and	maintaining	cleanliness	protect	both	clients	and	employees.	A	clean	environment	not	only	prevents	health	risks	but	also	reassures	customers	that	their	well-being	is
a	priority.Managing	Conflicts	EffectivelyDisputes	can	arise	over	appointments,	service	expectations,	or	pricing.	Clearly	outlined	policies	provide	a	fair	way	to	handle	misunderstandings,	ensuring	that	issues	are	resolved	professionally.	When	staff	follows	a	structured	approach,	conflicts	are	addressed	quickly	and	fairly.Salon	rules	create	a	foundation
for	success,	ensuring	compliance,	efficiency,	and	customer	trust.	With	the	right	systems	in	place,	your	salon	can	thrive	while	providing	a	safe	and	enjoyable	experience	for	everyone.How	To	Enforce	Salon	Rules	And	Regulations?Setting	rules	is	one	thing—making	sure	they’re	followed	is	another.	No	one	wants	to	micromanage,	and	employees
appreciate	a	workplace	where	expectations	are	clear	without	feeling	overly	controlled.	Here’s	how	to	keep	salon	policies	in	place	without	unnecessary	oversight.Provide	a	written	handbook	–	Have	employees	review	and	sign	a	handbook	outlining	all	salon	rules	to	ensure	they	understand	what’s	expected.Send	gentle	reminders	–	If	policies	aren’t	being
followed,	a	quick	email	or	message	can	serve	as	a	nudge	to	get	everyone	back	on	track.Display	rule	reminders	–	Posting	guidelines	in	break	rooms	and	common	areas	keeps	key	policies	visible	and	easy	to	reference.Incorporate	rules	into	meetings	–	Regular	team	discussions	can	reinforce	expectations	and	give	employees	a	chance	to	ask
questions.Follow	through	on	consequences	–	If	rules	are	ignored,	consistent	and	fair	enforcement	helps	maintain	accountability.Recognize	and	reward	compliance	–	Positive	reinforcement,	such	as	shout-outs	or	small	incentives,	encourages	employees	to	stick	to	the	rules.By	making	expectations	clear	and	reinforcing	them	in	a	balanced	way,	salon
owners	can	create	a	professional,	well-run	environment	without	the	need	for	constant	oversight.Legal	Requirements	for	SalonsMeeting	legal	requirements	is	essential	for	running	a	salon	successfully.	Failing	to	comply	can	lead	to	fines,	business	closure,	or	damage	to	your	reputation.	Here	are	the	key	regulations	every	salon	owner	must
follow.Securing	a	Business	LicenseA	general	business	license	is	the	first	step	to	operating	legally.	This	involves	registering	your	salon,	adhering	to	local	zoning	laws,	and	paying	any	required	fees.	If	your	salon	is	in	a	residential	area,	check	if	commercial	activity	is	allowed.	Beyond	legal	compliance,	a	business	license	boosts	credibility,	showing	clients
and	suppliers	that	your	salon	meets	official	standards.Obtaining	a	Salon	LicenseIn	addition	to	a	business	license,	a	salon-specific	license	is	required.	This	ensures	your	salon	complies	with	local	health	and	safety	regulations.	Inspections	may	focus	on	proper	ventilation,	waste	disposal,	and	cleanliness.	Many	licensing	boards	also	require	proof	of
liability	insurance	to	protect	both	your	business	and	your	clients	from	potential	accidents.Business	and	Tax	RegistrationRegistering	your	salon	with	state	and	federal	tax	agencies	is	a	critical	step.	This	process	involves	obtaining	tax	identification	numbers	and	understanding	your	tax	responsibilities.	Keeping	accurate	financial	records	of	income	and
expenses	will	help	simplify	tax	filing	and	prevent	issues	with	authorities.	Consulting	with	a	tax	professional	can	ensure	compliance	and	avoid	unexpected	penalties.Ensuring	Staff	CertificationAll	stylists	and	beauty	professionals	must	hold	valid	cosmetology	licenses.	Each	state	or	country	has	its	own	requirements,	often	including	completion	of
accredited	training	programs	and	passing	both	written	and	practical	exams.	Some	states	also	mandate	continuing	education	to	keep	professionals	up	to	date	with	industry	standards.	Regularly	checking	employee	certifications	ensures	compliance	and	guarantees	high-quality	service	for	your	clients.Sanitation	and	Hygiene	StandardsStrict	hygiene
protocols	are	essential	for	client	safety	and	legal	compliance.	All	tools	and	equipment	that	come	into	direct	contact	with	customers—such	as	combs,	brushes,	clippers,	and	nail	tools—must	be	thoroughly	sanitized	after	each	use.	Implementing	a	structured	cleaning	routine	ensures	a	consistently	hygienic	environment	and	reduces	the	risk	of	infections.
Keeping	sanitation	logs	can	serve	as	proof	of	compliance	during	inspections.Handling	Hazardous	ChemicalsSalons	use	various	chemical	products,	including	hair	dyes	and	nail	treatments,	that	require	proper	management.	Staff	must	be	trained	on	safe	handling,	storage,	and	disposal	of	these	substances.	Providing	protective	gear,	such	as	gloves	and
masks,	is	necessary	to	minimize	health	risks.	Regular	safety	checks	help	identify	potential	hazards	and	maintain	compliance	with	local	regulations.Workplace	Inspections	and	MaintenanceRegular	inspections	of	the	salon	ensure	compliance	with	health	and	safety	standards.	This	includes	checking	that	floors,	walls,	counters,	and	workstations	remain
clean	and	free	from	dust,	debris,	and	accumulated	hair.	Furniture	and	equipment	should	also	be	inspected	for	signs	of	wear	and	tear,	ensuring	a	professional	and	well-maintained	environment	for	both	clients	and	employees.Staying	Informed	on	Legal	ChangesLaws	and	regulations	can	change,	so	it’s	important	to	stay	updated.	Joining	local	business
associations	and	subscribing	to	industry	newsletters	can	help	you	track	new	requirements.	Keeping	your	salon	compliant	not	only	avoids	penalties	but	also	builds	a	professional	and	trustworthy	reputation.Common	Salon	Violations	and	How	to	Avoid	ThemEven	well-run	salons	can	face	compliance	issues	if	they’re	not	careful.	Failing	to	follow
regulations	can	lead	to	fines,	reputational	damage,	or	even	forced	closure.	Here	are	some	of	the	most	common	violations	and	how	to	prevent	them.Licensing	ProblemsRunning	a	salon	without	the	proper	licenses	can	result	in	hefty	fines	or	immediate	shutdown.	To	stay	compliant:Keep	all	business	and	salon	licenses	up	to	date.Display	them	where	they
are	easily	visible	to	clients	and	inspectors.Conduct	periodic	reviews	to	ensure	all	paperwork	is	current.Working	with	a	legal	advisor	for	routine	compliance	checks	can	help	prevent	any	unexpected	legal	troubles.Sanitation	ViolationsPoor	sanitation	can	spread	infections,	damage	your	reputation,	and	invite	legal	action.	One	well-known	salon	chain	lost
customer	trust	after	a	publicized	sanitation	issue.	To	avoid	this:Maintain	a	strict	cleaning	schedule	for	all	tools,	equipment,	and	workstations.Keep	detailed	logs	of	sanitation	practices	as	proof	of	compliance.Train	employees	regularly	on	best	hygiene	practices.A	well-documented	sanitation	process	protects	both	your	clients	and	your	business.Improper
Chemical	HandlingMishandling	salon	chemicals	can	harm	employees,	clients,	and	the	environment.	Incorrect	storage	or	disposal	can	also	lead	to	regulatory	fines.	To	ensure	safety:Follow	manufacturer	guidelines	for	chemical	use,	storage,	and	disposal.Label	all	products	properly	and	store	them	in	designated	areas.Train	staff	to	handle	chemicals
safely	and	use	protective	gear	when	necessary.A	small	mistake	with	hazardous	materials	can	lead	to	serious	consequences,	so	staying	vigilant	is	key.Regular	training	sessions	and	internal	audits	help	prevent	these	common	mistakes.	By	reinforcing	compliance	standards,	salon	owners	can	protect	their	business,	employees,	and	clients	while
maintaining	a	professional	and	trusted	reputation.The	Role	of	Technology	in	Salon	ComplianceTechnology	plays	a	crucial	role	in	helping	salons	stay	compliant	with	industry	regulations,	manage	operations	efficiently,	and	maintain	a	safe,	professional	environment.	From	scheduling	software	to	sanitation	tracking,	digital	tools	simplify	compliance	and
improve	overall	business	management.Automated	Appointment	Scheduling	and	Record-KeepingDigital	booking	systems	not	only	streamline	scheduling	but	also	help	salons	maintain	proper	records	of	client	visits.	These	systems	can	store	client	history,	consent	forms,	and	service	preferences,	ensuring	compliance	with	industry	documentation
requirements.	Additionally,	automated	reminders	can	help	prevent	no-shows	and	keep	appointment	books	organized,	reducing	scheduling	conflicts.Sanitation	and	Hygiene	TrackingMaintaining	a	clean	salon	is	a	legal	requirement,	and	technology	can	make	it	easier.	Digital	sanitation	logs	allow	staff	to	track	when	and	how	tools,	workstations,	and
common	areas	are	cleaned.	Some	systems	even	provide	automatic	reminders	to	ensure	regular	disinfecting	practices	are	followed,	reducing	the	risk	of	non-compliance	with	hygiene	standards.Inventory	Management	for	Product	SafetySalons	use	a	variety	of	chemical-based	products,	such	as	hair	dyes	and	nail	treatments,	that	require	proper	handling
and	disposal.	Inventory	management	software	can	track	expiration	dates,	monitor	product	usage,	and	send	alerts	when	items	need	to	be	replaced.	This	helps	prevent	the	use	of	expired	or	unsafe	products	and	ensures	compliance	with	health	and	safety	regulations.Employee	Training	and	Certification	MonitoringStaff	members	must	maintain	valid
cosmetology	licenses	and	stay	up	to	date	with	safety	training.	Technology	simplifies	this	process	by	providing	digital	records	of	certifications	and	sending	renewal	reminders.	Online	training	platforms	also	offer	easy	access	to	required	courses,	ensuring	that	employees	meet	legal	and	professional	requirements	without	disrupting	daily
operations.Digital	Payment	Systems	for	Financial	ComplianceUsing	modern	point-of-sale	(POS)	systems	ensures	accurate	financial	record-keeping,	making	tax	reporting	and	business	audits	more	manageable.	Digital	transactions	provide	detailed	reports	on	revenue,	expenses,	and	payroll,	helping	salon	owners	comply	with	tax	laws	and	financial
regulations.By	incorporating	technology	into	daily	operations,	salons	can	enhance	efficiency,	maintain	legal	compliance,	and	provide	a	better	experience	for	both	clients	and	staff.	Investing	in	the	right	digital	tools	can	save	time,	reduce	errors,	and	keep	the	business	running	smoothly	while	meeting	industry	standards.Rules	Every	Salon	Should
FollowRunning	a	successful	salon	requires	more	than	just	talent—it	demands	professionalism,	organization,	and	a	commitment	to	excellent	customer	service.	Here	are	some	essential	rules	every	salon	should	follow	to	ensure	smooth	operations	and	a	positive	experience	for	both	staff	and	clients.Cosmetology	License:	The	Foundation	of	ExpertiseEvery
stylist	must	complete	formal	cosmetology	training	to	gain	the	necessary	skills	and	knowledge	in	hair,	skin,	and	nail	care.	This	training	ensures	they	can	perform	services	safely	and	professionally.Each	state	has	specific	licensing	requirements,	including	a	set	number	of	training	hours.Hands-on	experience	is	crucial,	allowing	stylists	to	refine	their
techniques	under	professional	supervision.Maintaining	an	active	license	requires	periodic	renewal	and	continuing	education	to	stay	updated	on	industry	standards.Professional	Appearance:	Dress	for	Confidence	and	TrustSalon	professionals	should	present	themselves	in	a	way	that	reflects	their	expertise	and	the	salon’s	brand.Clean,	well-maintained
attire	creates	a	polished	and	professional	look.A	consistent	dress	code	reinforces	brand	identity	and	sets	the	tone	for	the	salon’s	atmosphere.Clients	feel	more	confident	in	a	stylist’s	abilities	when	they	appear	put-together	and	professional.Client	Interactions:	Build	Lasting	RelationshipsExceptional	customer	service	goes	beyond	providing	great
haircuts—it’s	about	making	clients	feel	welcome	and	valued.Active	listening	helps	stylists	understand	exactly	what	the	client	wants.Engaging,	friendly	communication	reassures	clients	they’re	in	expert	hands.A	simple,	enthusiastic	response	like,	“I	love	that	idea!	Let’s	make	sure	you	leave	with	a	style	you’ll	love,”	can	turn	a	routine	visit	into	a	great
experience.Product	Recommendations:	A	Subtle	Approach	to	UpsellingRecommending	salon-quality	products	should	feel	natural,	not	pushy.The	best	time	to	introduce	a	product	is	while	using	it	during	a	service.Instead	of	a	hard	sell,	offer	an	observation:	“This	serum	really	enhances	your	hair’s	shine—if	you’re	interested,	it’s	available	for
purchase.”Clients	appreciate	genuine	advice	rather	than	a	sales	pitch,	making	them	more	likely	to	trust	and	invest	in	the	products.Tipping	Etiquette:	Make	Gratitude	EasyTipping	can	sometimes	feel	awkward,	but	stylists	can	make	the	process	smooth	and	stress-free.If	a	client	compliments	your	work	and	wants	to	leave	a	tip,	offer	a	simple	response
like,	“Thank	you!	If	you’d	like,	you	can	leave	a	tip	at	checkout	or	when	booking	your	next	appointment.”Providing	easy	tipping	options—whether	cash,	card,	or	digital—ensures	a	seamless	experience.Cleanliness	and	Sanitation:	A	Non-Negotiable	StandardMaintaining	a	clean	salon	isn’t	just	about	aesthetics—it’s	essential	for	health	and
safety.Workstations,	tools,	and	equipment	should	be	sanitized	between	clients.Shared	areas	like	waiting	rooms	and	wash	stations	must	be	cleaned	regularly.Following	proper	hygiene	protocols	helps	prevent	the	spread	of	bacteria	and	ensures	compliance	with	health	regulations.Professionalism:	Set	the	Right	ToneA	positive	work	environment	starts
with	respect	and	professionalism.Avoid	gossiping	about	clients	or	coworkers—it	creates	a	toxic	atmosphere	and	can	damage	the	salon’s	reputation.Always	show	up	prepared,	with	all	necessary	tools	and	supplies	ready	to	go.Treat	every	client	and	colleague	with	respect,	fostering	a	supportive	and	welcoming	workplace.Client	Feedback:	Take
Suggestions	SeriouslyClient	reviews	and	feedback	are	invaluable	for	improving	services.Listen	carefully	to	both	compliments	and	constructive	criticism.Use	feedback	to	make	necessary	improvements	and	enhance	the	overall	client	experience.A	salon	that	values	customer	input	builds	long-term	loyalty.Inventory	Integrity:	Manage	Products
ResponsiblySalon	products	are	meant	for	professional	use	and	client	purchases—not	personal	use	by	employees.Staff	should	only	use	products	as	intended	for	salon	services.Keeping	track	of	inventory	helps	prevent	loss	and	ensures	products	are	available	for	paying	customers.Customize	Rules	for	Your	SalonWhile	these	guidelines	apply	to	most
salons,	each	business	has	unique	needs.	Owners	and	managers	should	establish	additional	policies	that	align	with	their	salon’s	values	and	clientele.	Following	these	rules	ensures	a	well-organized,	professional	environment	where	both	employees	and	clients	feel	comfortable	and	valued.How	GoodCall	Helps	Salons	Stay	on	TrackRunning	a	salon
involves	more	than	just	providing	great	services—it	requires	keeping	up	with	client	communication,	scheduling,	and	regulatory	compliance.	GoodCall’s	AI-powered	communication	solutions	help	salon	owners	streamline	operations	while	ensuring	they	stay	compliant	with	industry	standards.Automated	Call	Handling	for	Seamless	Customer
ServiceGoodCall’s	AI-driven	virtual	agents	manage	incoming	calls,	reducing	the	need	for	front	desk	staff	to	juggle	multiple	tasks.	Whether	handling	appointment	scheduling,	answering	frequently	asked	questions,	or	providing	business	hours,	the	system	ensures	clients	receive	immediate	assistance	without	long	wait	times.	This	automation	helps
salons	maintain	smooth	operations	while	focusing	on	providing	quality	services.Appointment	Scheduling	and	Client	ManagementMissed	calls	and	unorganized	bookings	can	lead	to	compliance	issues,	especially	when	tracking	client	history	or	managing	health	and	safety	documentation.	GoodCall’s	AI	agents	can	schedule	appointments,	confirm
bookings	via	SMS,	and	send	automated	reminders	to	reduce	no-shows.	This	not	only	improves	customer	experience	but	also	ensures	salons	maintain	accurate	records—critical	for	compliance	in	some	regions.Call	Recording	and	Compliance	TrackingSalons	must	follow	strict	hygiene	and	service	regulations,	and	GoodCall’s	call	recording	feature	helps
document	conversations	related	to	customer	inquiries,	complaints,	and	compliance-related	concerns.	Having	a	record	of	these	interactions	ensures	transparency,	reduces	liability,	and	helps	with	dispute	resolution	if	needed.Seamless	Integration	with	Business	ToolsGoodCall	connects	with	platforms	like	Microsoft	Teams,	Genesys,	and	HubSpot,
allowing	salon	owners	to	integrate	AI-driven	communication	with	their	existing	booking,	CRM,	and	compliance	management	systems.	This	ensures	that	all	client	data,	appointment	details,	and	service	records	are	stored	in	one	place	for	easy	access.Customizable	AI	Agents	for	Brand	ConsistencyWith	multiple	AI	personas	like	Rosie,	Alex,	and	Bella,
salons	can	customize	their	virtual	receptionist	to	match	their	brand’s	personality.	Automated	greeting	customization	allows	salons	to	provide	tailored	responses	based	on	business	hours,	policies,	and	specific	customer	needs.	This	consistency	ensures	compliance	with	service	standards	and	maintains	a	professional	image.Enhanced	SMS
Communication	for	Policy	UpdatesSalons	frequently	update	policies	related	to	hygiene,	cancellations,	and	service	protocols.	GoodCall’s	SMS	link-sharing	feature	allows	businesses	to	send	clients	important	information	instantly.	Whether	it’s	a	reminder	about	sanitization	policies	or	a	link	to	updated	service	agreements,	this	tool	helps	ensure	that	both
clients	and	staff	are	well-informed.By	integrating	GoodCall’s	AI-driven	solutions,	salons	can	enhance	customer	engagement,	improve	operational	efficiency,	and	ensure	compliance	with	industry	regulations.	Whether	managing	appointments,	tracking	client	interactions,	or	maintaining	proper	documentation,	GoodCall	provides	the	tools	to	keep	salons
running	smoothly	and	professionally.Wrap-Up!A	well-run	salon	isn’t	just	about	offering	great	services—it’s	about	maintaining	professionalism,	cleanliness,	and	exceptional	customer	interactions.	By	following	these	essential	rules,	salons	can	create	a	welcoming	environment	where	clients	feel	valued	and	employees	thrive.	Whether	it’s	upholding
hygiene	standards,	fostering	client	relationships,	or	ensuring	a	professional	appearance,	each	guideline	contributes	to	a	smooth,	successful	business.	Every	salon	has	its	own	unique	culture,	so	tailor	these	rules	to	fit	your	team	and	clientele.	When	everyone	is	on	the	same	page,	the	salon	becomes	more	than	just	a	place	for	beauty—it	becomes	a	trusted
destination	for	clients	to	return	to	time	and	time	again.	Updated	onSeptember	26,	2023All	content	presented	here	and	elsewhere	is	solely	intended	for	informational	purposes	only.	The	reader	is	required	to	seek	professional	counsel	before	beginning	any	legal	or	financial	endeavor.Running	a	successful	salon	business	requires	a	lot	of	planning	and
organization,	including	establishing	salon	policies	for	clients.	Clear	policies	and	procedures	help	create	a	safe	and	orderly	environment	for	both	salon	staff	and	clients,	streamline	operations,	and	improve	customer	service.	Having	a	well-defined	and	clearly	communicated	set	of	beauty	salon	policies	can	help	set	expectations,	protect	employees	and
customers,	and	ensure	all	legal	requirements	are	met.	This	article	provides	a	comprehensive	guide	to	developing	and	implementing	effective	beauty	salon	policies	for	clients.Salon	policies	ensure	that	staff	and	customers	understand	the	rules	of	your	business.	You	may	want	policies	that	discuss	payment,	booking,	late	fees,	deposits,	and	more.	Look	to
other	salons	and	through	free	templates	to	get	an	idea	of	what	to	include	in	your	policies.	What	Are	Salon	Policies	and	Why	Do	You	Need	Them?You	may	be	wondering	why	salon	policies	are	so	important	for	your	business.	The	answer	is	simple:	salon	policies	help	ensure	that	you,	your	employees,	and	your	clients	have	a	safe,	comfortable	and
enjoyable	experience	every	time	they	visit	your	salon.Salon	policies	provide	guidelines	for	appropriate	behavior	and	expectations	for	both	employees	and	clients.	For	example,	salon	policies	might	specify	what	clothing	is	allowed	in	the	salon,	set	limits	on	cell	phone	use,	or	designate	specific	areas	where	hair	styling	can	take	place.	These	rules	help
create	a	space	that	is	both	professional	and	relaxing.Salon	policies	also	help	to	ensure	that	you’re	providing	the	best	possible	service	to	your	clients.	Your	policies	can	set	out	how	appointments	should	be	booked	and	how	payment	should	be	handled.	For	example,	you	might	specify	how	far	in	advance	clients	should	book	appointments	or	what	forms	of
payment	you	accept.	By	having	a	clear	policy	in	place,	you	can	ensure	that	your	clients,	and	in	turn,	your	employees,	will	have	a	smooth	and	enjoyable	experience.	How	to	Write	Salon	Rules	and	Policies	for	Your	Clients?Establishing	salon	rules	and	policies	for	clients	is	an	important	part	of	owning	and	running	a	successful	beauty	salon.	Clear	rules	and
policies	help	to	ensure	that	your	salon	runs	smoothly,	and	that	your	clients’	experience	is	as	positive	as	possible.	Here	are	the	types	of	policies	you	should	create.	No-Show	and	Cancellation	PolicyWhen	writing	a	no-show	and	cancellation	policy	for	your	salon,	it’s	important	to	set	expectations	for	your	clients	upfront.	Make	sure	to	explain	that	any
missed	appointments	need	to	be	canceled	at	least	24	hours	in	advance	(or	whatever	your	standard	is),	and	that	clients	who	don’t	show	up	at	all	with	no	prior	notice	may	be	charged	a	fee.	Booking	PolicyYour	booking	policy	should	explain	how	clients	can	book	appointments,	including	any	online	or	phone	booking	options	available.	Additionally,	state	the
duration	of	each	appointment,	including	setup	and	wrap-up	time.	Late	PolicyYour	late	policy	should	set	clear	expectations	for	late	arrivals,	and	explain	what	will	happen	if	a	client	arrives	after	their	scheduled	appointment	time.	It’s	important	to	include	information	about	how	late	arrivals	may	impact	the	length	of	their	service,	and	if	the	salon	reserves
the	right	to	reschedule	their	appointment.Payment	PolicyState	your	accepted	forms	of	payment	and	any	payment	policies,	such	as	whether	you	require	a	deposit	in	advance.	Additionally,	make	sure	to	include	information	about	any	applicable	taxes	and	tips.Pricing	PolicyTo	ensure	that	clients	are	aware	of	the	pricing	structure	for	services,	a	pricing
policy	should	be	established.	This	policy	should	clearly	address	any	applicable	fees,	discounts,	or	loyalty	rewards	that	are	offered	by	the	salon.Refund	PolicyClearly	outline	your	refund	policy,	including	any	conditions	or	restrictions	that	may	apply.	For	example,	clarify	that	you	only	provide	refunds	in	certain	circumstances,	such	as	if	a	service	was	not
performed	correctly	or	if	the	client	is	unsatisfied	with	their	end	result.Deposit	PolicyIf	you	require	a	deposit	for	certain	services,	this	should	be	clearly	stated	in	your	policy.	Make	sure	to	include	the	amount	of	the	deposit,	as	well	as	any	information	about	when	and	how	it	must	be	paid	(i.e.	how	long	in	advance).	Gift	Card/Gratuity	PolicyIt	is	essential	to
specify	a	gratuity	policy	in	your	salon	policy	to	ensure	that	all	clients	understand	what	payment	methods	are	accepted	and	how	tips	should	be	handled.	Note	if	you	require	tips	and	even	explain	what’s	an	acceptable	tip	in	the	industry.	Privacy	PolicyThis	policy	should	include	details	of	how	any	information	collected	from	clients	will	be	used	in	your
salon	policy.	This	will	help	ensure	that	clients	are	aware	of	how	their	personal	information	will	be	handled	and	stored.	If	you	store	client	info	on	a	POS	system,	you’ll	want	to	note	that,	for	example.	Age	RestrictionsIf	you	have	age	restrictions	for	the	services	offered	in	your	salon,	it’s	important	to	include	this	in	your	salon	policy.	This	can	help	protect
both	your	employees	and	clients	from	any	potential	legal	issues.	Cell	Phone	RulesHaving	a	policy	on	the	use	of	mobile	phones	in	the	beauty	salon	is	a	great	way	to	ensure	that	clients	are	not	distracted	while	receiving	their	treatments.	Maybe	clients	can	text,	but	cannot	answer	calls	while	waiting	or	receiving	styling.	With	the	rise	of	TikTok	and	other
social	media	platforms,	it’s	also	a	good	idea	to	have	a	policy	about	filming	videos.	Do	you	want	clients	to	be	able	to	film	their	services?	Do	you	want	to	be	the	one	that	does	that?	Will	you	leave	it	up	to	the	individual	stylist?Pets	PolicyIf	you	allow	pets	in	your	beauty	salon,	it’s	important	to	include	a	policy	in	your	salon	policy	specifying	the	types	of
animals	allowed,	as	well	as	any	other	restrictions.	Also,	consider	service	animals	and	the	local	and	state	laws	regarding	animals	in	commercial	spaces.	Eating	and	Drinking	PolicyIf	you	wish	to	allow	clients	to	eat	and	drink	in	the	beauty	salon,	make	sure	to	include	details	of	the	types	of	food	and	beverages	allowed	in	your	salon	policy.	This	can	ensure
that	the	salon	remains	clean	and	tidy.	Health	History/Illness	PolicyHaving	a	policy	in	place	to	protect	the	health	and	safety	of	your	staff	and	clients	is	important.	This	policy	should	include	information	on	any	health	and	safety	standards	that	must	be	met,	such	as	ensuring	clients	disclose	any	medical	history	(that	may	affect	the	services	they’re	getting)
or	illness	(like	a	cold,	the	flu,	or	even	COVID)	prior	to	their	appointment.Personal	Hygiene	PoliciesYour	salon	policies	should	also	address	the	need	for	clients	to	follow	basic	personal	hygiene	standards.	For	example,	the	policy	could	include	things	such	as	you	won’t	cut	or	style	anyone’s	hair	that	has	lice.	While	this	may	seem	like	an	over-the-top	policy
to	include,	it’s	still	important.	Safety	PolicyTo	ensure	the	safety	of	both	clients	and	staff,	a	safety	policy	should	be	established.	This	should	include	information	on	the	types	of	products	and	tools	used	in	the	salon	and	any	safety	measures	that	are	in	place.	Additionally,	many	businesses	include	in	a	safety	policy	that	no	guns,	knives,	or	weapons	of	any
kind	are	allowed	in	the	business.	Right	to	Refuse	PolicyYou	may	want	to	have	a	policy	in	place	that	allows	your	salon	to	refuse	services	in	certain	situations.	This	could	include	refusing	to	provide	services	to	clients	who	are	under	the	influence	of	alcohol	or	drugs	or	who	exhibit	violent	or	aggressive	behavior.Helpful	Tools	to	Help	You	Create	and
Update	Salon	PoliciesAs	the	owner	or	manager	of	a	beauty	salon,	creating,	implementing,	and	updating	your	salon’s	policies	can	often	be	a	daunting	task.	Fortunately,	there	are	many	helpful	tools	available	to	make	this	process	easier.Digital	organization.	Digital	organization	can	be	a	great	way	to	keep	your	policies	updated,	organized,	and	easily
accessible	to	your	clients.	Consider	using	a	document	management	system	such	as	Google	Drive	or	Dropbox	so	that	policies	can	be	shared	securely.	This	also	makes	them	easier	to	find	and	update	as	necessary.	Customer	service	platforms.	Using	a	platform	such	as	Zoho	is	a	great	way	to	automate	customer	service.	This	can	be	a	useful	tool	for
handling	customer	inquiries,	and	reiterating	your	customer	policies.	Communication	tool.	A	communication	tool	such	as	Slack	is	a	great	way	to	stay	on	top	of	any	appointment	cancellations	or	changes.	It	also	allows	you	to	quickly	communicate	with	your	team	and	ensure	that	everyone	is	aware	of	any	changes	in	policy	or	procedure.	How	to
Communicate	Your	Policies	to	Customers?In	order	to	ensure	that	your	beauty	salon	policies	are	properly	communicated	to	clients,	you	need	to	consider	the	various	methods	of	communication	you	can	use.	Below	are	a	few	ideas	for	how	to	communicate	your	policies	to	customers:Display	in	the	salon.	Posting	a	copy	of	your	policies	in	the	salon	is	an
effective	way	to	communicate	with	current	and	potential	customers.	You	can	place	the	policies	in	a	visible	location,	such	as	near	the	front	desk	or	inside	a	brochure	folder.Add	it	to	your	salon	website.	Adding	a	section	to	your	salon's	website	dedicated	to	your	policies	can	help	customers	easily	locate	this	information.	You	may	also	want	to	consider
incorporating	a	link	to	your	policies	in	the	footer	of	your	website,	so	it	is	immediately	visible	on	each	page.Post	on	social	media.	Sharing	updates	about	your	policies	on	social	media	is	a	great	way	to	quickly	communicate	with	customers.Email	updates.	You	can	send	out	email	communications	to	inform	customers	of	policy	updates	and	other	important
information.How	to	Enforce	Salon	Policies?Enforcing	salon	policies	may	not	always	be	the	most	pleasant	thing	for	you	or	your	staff,	but	it’s	a	must.	It	ensures	that	customers	are	properly	serviced	and	that	your	business	is	profitable.	Here	are	some	tips	on	how	to	enforce	salon	policies:Effectively	communicate	policies	to	customers.	You’re	the	one	that
wrote	the	policies,	so	you’re	the	one	who	has	to	enforce	them	first	and	foremost.	Make	sure	customers	are	aware	of	the	salon’s	policies.	Post	your	financial-related	policies	in	easy-to-find	areas.	Clearly	define	payment	and	refund	policies	and	make	sure	they	are	strictly	enforced.	This	will	ensure	that	the	salon	is	profitable	and	no	customers	are	taking
advantage	of	the	arrangements.	Have	the	staff	enforce	the	policies.	All	staff	should	be	aware	of	the	salon’s	policies	and	should	be	expected	to	abide	by	them.	Establish	rules	of	conduct	for	staff,	and	assign	specific	people	to	enforce	them.	Make	sure	staff	are	trained	in	customer	service	and	how	to	handle	difficult	customers.	Look	for	alternative
solutions	in	case	of	a	difficult	client.	Try	to	avoid	confrontation	with	customers,	so	if	a	situation	arises	where	a	policy	needs	to	be	enforced,	consider	finding	a	mutually	agreeable	solution.	You	can	try	to	offer	the	customer	alternative	services	or	options.	Final	WordThe	success	of	any	beauty	salon	lies	in	the	comfort	and	satisfaction	of	its	clients,	and
being	very	clear	about	the	procedures	and	policies	in	place	helps	to	ensure	that	every	visit	is	a	pleasant	one.	Establishing	and	adhering	to	clear	policies	sets	a	professional	standard	and	client	expectations,	while	also	providing	legal	protection.	As	a	scheduling	app	made	with	service	providers	like	hair	stylists,	nail	techs,	and	estheticians	in	mind,	we
know	you	love	what	you	do,	and	you	love	your	clients.	But	is	there	anything	worse	than	a	no-show?	Or	a	last-minute	cancellation?		For	salon	owners,	no-shows	and	canceled	appointments	are	a	frustrating	part	of	the	job.	There	are	ways	to	help	reduce	them,	like	requiring	a	deposit	or	a	credit	card	on	file	to	book.However,	the	best	way	to	protect	you,
your	business,	and	your	clients	is	to	be	clear	about	your	salon’s	rules	and	regulations	upfront.		In	this	blog,	we’ll	teach	you	how	to	draft	up	your	own	salon	policies	for	no-shows,	payment,	and	cancellations.	Plus,	we’ll	share	examples	and	free	templates	for	some	easy	inspo!	The	dreaded	no-show	and	the	last-minute	cancellation.	They’re	both
frustrating,	because	you	miss	out	on	revenue,	and	that	empty	appointment	slot	can	throw	off	your	whole	schedule.		To	help	minimize	the	damage,	let’s	take	a	look	at	what	you	should	include	in	your	policy	to	ensure	clients	are	on	time,	every	time.	Be	clear	about	your	cancellation	policy:	When	drafting	up	your	policies,	make	sure	your	cancellation
policy	is	as	clear	as	possible.	Give	your	clients	plenty	of	time	to	cancel	their	appointment	before	it’s	too	late.The	easiest	way	to	communicate	this	to	clients	is	to	ask	them	to	give	notice	before	they	cancel	their	booking,	such	as	24	hours	before	the	appointment	time.	Be	direct	about	your	no-show	policy:	When	laying	out	what	your	clients	need	to	know
about	your	no	call/no	show	policy,	there	should	be	a	clear	disclaimer	before	clients	book	their	appointment.	This	way,	they’re	less	likely	to	take	the	repercussions	personally,	if	they	fail	to	show	up	and	get	charged.		Pro	Tip:	With	scheduling	apps	like	Schedulicity,	you	can	customize	your	scheduling	policies,	so	clients	are	always	in	the	know	before	they
book	their	appointment.	Let’s	be	real:	A	tardy	client	can	be	just	as	frustrating	as	a	client	who	doesn’t	show	up.	It	still	sets	your	schedule	back.	Let’s	talk	about	your	should-have	rules	for	late	clients,	as	well.	Clearly	define	lateness:	We	know	buffer	time	is	a	welcome	part	of	the	client	experience,	because	things	happen,	but	how	late	is	considered	too
late?	You	can	likely	deal	with	a	5-	or	10-minute	waiting	period,	but	after	that…	you’ve	got	things	to	do!	Define	lateness	as	how	long	you’re	willing	to	wait	for	a	client	before	it	negatively	affects	your	schedule.	With	a	busy	day	of	hair	appointments,	you	can	only	wait	so	long	before	moving	on	from	a	tardy	client.	Let	them	know	exactly	how	long	that
timeframe	is	in	your	late	policy.	Be	consistent:	Of	course,	there	are	going	to	be	times	—	maybe	slower	times	of	the	year	—	when	a	late	client	isn’t	a	big	blow	to	your	day,	and	you	can	still	fit	them	in.But!	Repeat	after	us:	Boundaries	are	important!Stay	consistent	in	your	late	policy.	If	your	policy	at	the	time	of	booking	tells	clients	they’re	allowed	to	be
up	to	15	minutes	late,	you	need	to	stick	to	that	rule	year-round	and	for	each	client,	regardless	of	circumstance.		As	a	business	owner,	how	you	handle	payments	and	refunds	is	crucial.	How	much	money	do	you	want	to	collect	upfront?	Do	you	want	clients	to	add	a	card	on	file	to	book?Both	are	great	ways	to	reduce	no-shows	and	ensure	you	make	money
—	even	if	your	client	is	late,	cancels	at	the	last	minute,	or	doesn’t	show	up	at	all.	Here’s	what	to	consider	as	a	must-have	salon	policy	for	clients.	Know	how	much	to	charge:	First	of	all,	you	have	to	decide	how	much	to	charge	clients	in	the	event	of	a	no-show	or	late	cancellation.	This	could	be	a	simple	rebooking	fee	or	a	percent	of	the	service	price.If
you	happen	to	be	using	a	scheduling	app	that	has	payment	built	right	in,	like	Schedulicity,	you	can	collect	a	deposit	at	the	time	of	booking.	A	deposit	is	a	safety	net.	If	your	client	shows	up,	put	the	deposit	toward	the	service.	If	they	fail	to	make	their	appointment,	keep	the	deposit	to	avoid	losing	revenue.Another	great	option	is	to	require	a	card	on	file
to	charge	in	the	event	that	a	client	breaks	your	policy.	Share	your	contact	info:	Boundaries	are	necessary,	but	so	is	empathy.	If	someone	needs	to	cancel	or	will	be	late	for	a	good	reason,	make	sure	your	contact	information	is	front	and	center	on	your	booking	page,	so	they	can	let	you	know.	This	invites	clear,	consistent	client	communication	via	a
phone	call,	text,	or	email.	As	a	salon	owner,	private	information,	like	a	client’s	health	history	or	credit	card	details,	are	necessary	to	keep	on	file.	But	with	that	kind	of	info	being	shared,	clients	want	to	know	that	their	private	info	is	secure.	Create	a	transparent	policy:	The	No.	1	rule	with	private	client	info	is	to	be	fully	transparent	with	how	it’s
handled.	That	means	laying	out	a	policy	that	explains	how	their	information	is	secured	and	who	has	access	to	it.	Here’s	a	few	common	wording	examples	about	privacy	policies:	Your	private	information	is	never	sold	or	shared	outside	of	the	salon	organization.	Only	your	service	provider,	salon	owners,	and	necessary	employees	with	traceable	logins
have	access	to	your	information,	such	as	booking	history,	credit	card	details,	and/or	health	history.	Your	private	information,	including	but	not	limited	to	appointment	history,	payment	details,	and/or	health	concerns,	will	be	securely	stored	in	our	salon	database.	It	will	not	be	misused	or	shared	outside	of	the	organization.	Your	contact	information	is
required	in	order	for	the	salon	to	clearly	communicate	appointment	details	and	reminders,	product	and	marketing	initiatives,	and	business	announcements.	At	the	end	of	the	day,	these	policies	and	procedures	are	to	protect	you,	your	clients,	and	your	business.	They	reinforce	boundaries,	which	is	critical	as	a	small	business	owner	or	solo	service
provider.	Here	are	a	few	less	common	policies	we’ve	seen	in	some	salons:		Age	Requirements.	Dying,	shaving,	chopping	your	hair	off	–	all	are	a	big	deal!	It’s	a	huge	change,	and	some	hair	stylists	want	to	ensure	their	clients	are	old	enough	to	make	that	decision	or	have	approval	from	a	parent	or	guardian	first.		Food	&	Drink.	Salons	are	one	of	the	most
hygienic	places.	They’re	held	to	strict	health	codes,	and	many	owners	want	to	ensure	outside	food	and	drink	don’t	cause	an	extra	mess.	(That	being	said,	lots	of	salons	also	offer	their	clients	in-house	snacks	and	beverages,	which	boosts	the	client	experience.)		Pets.	Unless	you	run	a	pet	salon	or	work	as	a	dog	groomer,	you	might	want	to	let	clients
know	if	their	furry	friend	is	welcome	during	their	appointment.	This	is	also	a	good	policy	to	talk	about	service	animals	in	the	salon.	Right	to	Refuse	Service.	Remember	those	boundaries?	The	Right	to	Refuse	Service	seems	scary,	but	it’s	really	a	protective	layer	that	ensures	you	and	your	employees	work	in	a	safe,	cooperative	environment	with	clients
who	understand	how	to	act	in	your	salon.				Every	client	is	important	to	us,	and	we	understand	things	come	up	that	may	cause	you	to	miss	your	appointment.	With	that	in	mind,	we	also	want	to	give	your	appointment	the	time	and	attention	it	deserves.	As	a	result,	we	respectfully	request	at	least	24	hours’	notice	if	you	need	to	cancel	or	make	changes	to
your	appointment	time.	Failing	to	give	24-hour	notice	will	result	in	a	50%	charge	of	your	booked	service.	Any	no-shows	will	be	charged	100%	of	their	service	amount.	Please	be	sure	to	arrive	on	time	for	your	appointment.	Arriving	late	may	result	in	your	appointment	being	canceled	or	rescheduled.	Please	call	us	on	(phone	number)	if	you	know	you	are
going	to	be	over	10	minutes	late,	so	we	can	advise	you	on	whether	or	not	to	attend	your	appointment.	Our	goal	is	for	each	client	to	love	their	results.	In	the	event	that	you	are	dissatisfied	with	your	service(s),	our	refund	policies	are	laid	out	as	such:	1.	Services	received	cannot	be	refunded.	We	will	gladly	adjust	any	service	you	receive	within	three	(3)
days	of	your	appointment.	If	you	are	not	satisfied	with	the	work	performed,	please	return	to	the	salon,	so	your	hair	can	be	visually	inspected.	At	that	time,	we	will	make	every	effort	to	correct	any	problems	to	your	satisfaction	by	rescheduling	you	with	the	stylist	who	performed	the	initial	service,	at	no	additional	charge	to	you.	2.	Refunds	for	products
purchased	will	only	be	considered	if	presented	within	seven	(7)	days	of	purchase.	Products	can	only	be	refunded	if	unused	and	in	its	original	packaging.	If	a	product	is	opened	or	used,	it	is	possible	that	a	restocking	fee	will	be	charged.	For	all	product	refunds,	a	receipt	is	necessary.	Information	collected	from	our	booking	page	or	website	is	only	used	if
we	need	to	contact	you	for	further	information	regarding	your	appointment.	Only	employees	with	traceable	logins	have	access	to	your	appointment,	contact,	or	payment	history.	Your	information	is	never	sold	or	shared	and	is	always	kept	private	for	your	protection.	We	greatly	appreciate	your	cooperation	in	providing	us	with	the	information	we	need
to	best	serve	you.	With	salon	scheduling	apps	like	Schedulicity,	there	are	tools	you	can	utilize	to	reduce	no-shows	and	keep	your	booking	policies	in	front	of	your	clients	when	they	book.	While	cancellations	are	a	part	of	the	job,	you	can	help	eliminate	late	cancellations	and	no-shows	by	making	the	rescheduling	process	easy	for	your	clients.	With
Schedulicity,	we	make	it	easy	for	clients	to	reschedule	their	appointments	—	because,	well,	we	know	life	happens,	and	clients	may	need	to	adjust	their	appointment.	With	a	built-in	payment	processor	in	place,	you	can	set	up	payment	requirements	on	your	services,	so	when	clients	book,	a	credit	card	is	required.	This	goes	hand-in-hand	with	your	no-
show	and	cancellation	policy,	and,	in	the	event	that	a	client	doesn’t	show	or	cancels	late,	you	already	have	their	credit	card	information	(or	deposit)	to	ensure	you	don’t	lose	out	on	revenue.	Make	sure	all	your	booking	and	scheduling	policies	are	visible	for	clients	before	they	book.	From	the	Settings	of	your	account,	you	can	customize	your	cancellation
policies,	booking	policies,	and	you	can	even	create	a	waiver	for	clients	to	acknowledge	before	they	book	with	you!	Learn	More	About	Schedulicity
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